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25 years of operation
of Queen Sirikit National Convention Center.
The Center received the royal grace to be named after Her Majesty Queen Sirikit,
on the auspicious occasion of Her Majesty’s 5th cycle birthday anniversary in August 1991.
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OUTLOOK

‘Global growth
remains modest
for 2016 with
little upside for
2017’

In the past few months, the global economy has struggled to recover to previous levels. The Conference Board
outlook for global economic growth remains modest at 2.4% in 2016 and at 2.7% in 2017. While the growth
rates of mature and emerging markets have rapidly converged, significant variation between regions is still
apparent.
U S : E co n o m i c g r o w t h
remains subdued

• Despite a rebound in the second
half of the year, GDP growth for
the United States has been adjusted
downwards to 1.7% for 2016 as a
result of weak GDP growth in the
1st quarter.
• Although employment growth
and stronger housing trends
support consumer spending, faster
wage acceleration is the key to
sustaining income levels and
supporting consumption as the key
driver of growth.
• Weak investment remains a key
source of slow U.S. growth, and is
one cause of a slowdown in
productivity.
• As a result, in the short term, the
combination of rising wage levels
and low productivity provides an
increased threat to profits.
EURO-AREA: C o n t i n u e d
m o d e s t g r o w t h in 2016

• Despite increased political risks, the
short-term economic environment
in Europe is relatively favorable
compared to other mature
economies.
Source: www.conference-board.org

• Investment and productivity are
projected to somewhat improve,
paving the way for some growth
acceleration towards the end of the
decade.
ASIA-PACIFIC: Growth is
unlikely to improve further

• Growth rates for China, India and
Southeast Asia are unlikely to see
significant improvement in 2016
compared to last year.
• Growth in China in 2016 is
expected to stay the same as in
2015 at 3.8%.
• When using the Conference
Board’s slower growth rates for
China – compared to the official
estimates – India appears to have
taken over China’s role as the
growth champion of the region.
However, we do not expect any
improvement in India’s growth
performance in 2016 relative to
2015.
LATIN AMERICA: Losing the
race

• Rapid falls in oil and commodity
prices have negatively impacted Latin

American economies, and have
exacerbated the ongoing troubles
in the biggest economy in the
region, Brazil.
• To help lift economic potential
and drive productivity growth,
more private sector and foreign
investment is needed as well as
integration of the informal sector
into large and modern business
practices.
SUB- SAHARAN AFR I C A :
Positive, but uncertain

• The prolonged decline in
commodity prices, as well as
weak growth in Nigeria and South
Africa, will cause overall growth
for the region in 2016 to come in at
2.6%, the region’s slowest growth
performance in two decades.
• The region still has a lot of
potential for economic expansion
in the medium-to-long run, mainly
due to its large demographic
dividend and ample room for
catch-up. However, several political
and institutional constraints offer
significant uncertainty.
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‘Pyridine Market to Grow at 7.45%
CAGR Mainly Driven by Increased
Consumption in Food Industry’
The global pyridine market is forecasted to grow
at a CAGR of 7.45% during the period 2016-2020.
The factors of growth are mainly from the
bigger global food demands, followed by some
emerging applications such as electronics and
semiconductor and mobile phones industry.

Currently, more than 1,000 pesticide resistant
species of pests have been identified.
Manufacturers of pyridine-based pesticides are
therefore increasing their investments in R&D
to develop effective chemicals against the
resistant species.

Pyridine is Bio-based agrochemicals offer an
ecologically sound and effective solution to
pest management. These chemicals are based
on pathogenic microorganisms particular to a
target pest. They are designed to affect only
one specific pest or a few target organisms, are
effective in small quantities and decompose
quickly.

Key well-known players in the global pyridine market
are BASF, Bayer, Dow Chemical Company, DuPont,
Mitsubishi Chemical, Lonza, and Vertellus.

TRENDS
‘Food and Beverage trends
to enhance your events’

Apart from the actual content, speakers and
organization of meetings and incentive trips, there
is one further important element which can make
your event more memorable and worth attending.
Namely, food and beverage (F&B). In this issue, we
are introducing you to new F&B trends to enhance
the image of your upcoming events:

Source: www.prnewswire.com / www.worldluxurytourism.com
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Street-style food: High-quality local street
fare, such as luk chin (meat ball) or somtam
(papaya salad). Keep in mind portion sizes
should be smaller, as people are becoming
more conscious of wasting food.

2

Interactive food stations: Attendees can ask
questions of the chefs, while they experience
a variety of dishes.

3

Variety: Dishes can be offered in different
flavors, creating more variety. But spiciness
levels should be moderate to avoid confusing
attendees and their palates.

4

Wine by the glass: Champagne-style cocktails
and artisanal bubbly soft drinks have now
become popular.
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‘Despite the economic downturn,
double-digit growth forecasted
for China’s MICE market’

According to research undertaken by the Global
Business Travel Association (GBTA), the expenditure
rate on MICE has been growing in China, and is
dominated by manufacturing industries followed at a
distance by utilities and agriculture & forestry.
This explains why the major international
hotel chains in China are boosting their
expansion plans to catch up with the demand
trend. Much investment is going into developments
with mega-exhibition and convention centers. For
example, the Sheraton Harbin Xiangfang Hotel,
with more than 20,000 m2 of meeting space, is the
largest facility in north-eastern China. It can
accommodate up to 5,000 people and features a
car elevator, providing direct access to the
banquet hall.
The Chinese MICE sector is also officially
supported by the government. In April, 2015,
China’s State Council announced its policy to
bolster MICE development in China. In
September, it announced that service
industries including MICE should be a
development priority for future years.

Source: TTGMice, issue June 2016

Factors contributing to Chinese MICE growth
reflect both domestic and international
demand.
The survey reveals several interesting figures:
In 2014, China’s MICE spending was US$110 billion or
45% of the total business travel market. It increased
to US$229 billion in 2015 and US$335 billion in 2016.
China’s domestic MICE sector is forecast to continue
to grow over the next year, with a potential net
increase of 20%.
Three locations are responsible for 76%of
China’s MICE activities: Shanghai, Beijing and
Guangzhou.

“China’s domestic MICE sector

is forecast to continue to grow over the next
year, with a potential net
increase of

20%.”
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‘BITEC’s expansion project
is nearly finished’
In May 2016, the Bangkok International Trade and Exhibition Centre (BITEC) had completed about
80% of its expansion. The new expanded halls not only have a specially designed structure which
will raise the ceiling as high as 25 meters above the floor, but they will also be conveniently
linked to the Bang Na BTS (Skytrain) station.
Expansion will cover 3 new exhibition halls and a new convention center comprising 3 convention
halls and 12 meeting rooms. Its combined space is 70,000 square meters which is equivalent to
10 soccer fields. There will be 3 underground levels of parking that can accommodate over 4,000
cars in total. Logistically, each event will be easily accessed with individual drop-off areas and
direct-access loading bays available for each hall. So when there are multiple events at the same
time, it will still be possible to access and service each event individually.
As for budget, the expansion project will cost some 6 billion baht (US$168m). When it opens in
November, it will make BITEC one of the largest venues of its type in Asia.

Source: www.mixmeetings.com
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USEFUL
TIPS

‘Understanding cultural
differences enables you to
become more professional
in conducting global
business’

When conducting events abroad, it is very important for
international planners to be aware of individual cultures and
traditions. In this issue, we are sharing some insights to help
you prepare.
1 Contract Management – When
in doubt, ask questions: If you are
planning an event in Europe, all
details should be clearly written
in the contract to make sure that
all expectations will be met. This
is because in some European
contexts, handshake agreements
are more meaningful.

3 Communication – Formal
or flexible? In Australia, for
example, communication is
more conversational, but in
Asia it is more formal. Make
sure you strike the right tone.

2 Doing business – It’s all
in your approach: In Africa,
the Americas, other parts
of Asia and the Middle
East, planners sometimes
ignore the importance of
establishing relationships and
creating the atmosphere of trust
which is very important in
doing business in these areas.

4 Cultural perceptions – Keep
an open mind: Take security
for instance. Perceived safety
of some countries may be
different from reality, so don’t
necessarily believe all you
hear or read. Check things
out and delve a little deeper.

Source: The PCO, issue No.75
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PAST EVENT
‘The ASEAN Sustainable Energy Week, 1–4 June 2016, at the
Bangkok International Trade & Exhibition Centre (BITEC)’
The ASEAN Sustainable Energy Week 2016 (ASE)
represents the most comprehensive technology and
equipment showcase in the renewable energy,
environmental and energy efficiency area. It featured
more than 1,000 brands from 30 countries. There
were huge international pavilions representing
Germany, Singapore, Japan, China, Taiwan, Korea
and more. The event comprised some 100 international
conferences, seminars and presentations by leading
companies, world-class speakers, scholars and
researchers from around the world.
The main objective of this event was to provide business
opportunities for exhibitors and ASEAN entrepreneurs. It
also provided business linkage between ASEAN policy
makers, investors, entrepreneurs and exhibitors in
energy and environmental management.
According to the organizer, UBM Asia (Thailand),
feedback from participants was very good. Many
records were broken, including a 10% increase in
total attendance (increase to around 20,000 attendance).
Over 75% of exhibition space has already been booked
for 2017.

Source: www.renewableenergy-asia.com, www.globaleventslist.elsevier.com
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Segment

Event

Destination

Date

Meeting

Firmus Cio Conference

25 – 27 August

Incentive

Panasonic Indonesia
Incentive Trip

Doubletree by Hilton, Bangkok
Ramada D’Ma, Bangkok and
Sunbeam Hotel PTY, Chonburi

Wonder Cement Annual Dealers
and Prize Distributor 2016

Dusit Thai Pattaya, Chonburi

2 - 5 August

EPSON Group

Dusit Thani Amari Water gate,
Bangkok

9 – 13 August

Zrii Leadership Academy

Royal Orchid Sheraton, Bangkok

18 – 21 August

Philips Indonesia Incentive Trip

Metro Resort, Bangkok and
A-One Royal Cruise, Chonburi

21 – 25 August

Pro-Health 2016 Incentive Trip to
Phuket

Club Med Phuket Village, Phuket

8 August – 11
September

Convention

HIMSS ASIAPAC 2016 Conference

QSNCC, Bangkok

22 – 25 August

Exhibition

Bangkok Furniture Fair 2016

IMPACT, Bangkok

3 – 11 August

Thailand Franchise & Business
Opportunities (TFBO) 2016
Thailand Retail, Food & Hospitality
Services (TRAFS) 2016
Thailand Best Shopping 2016

BITEC, Bangkok

4 – 7 August

BITEC, Bangkok

4 – 7 August

IMPACT, Bangkok

6 – 14 August

BIG Motor Sales 2016

BITEC, Bangkok

20 – 28 August

Retailex ASEAN 2016

IMPACT, Bangkok

25 – 27 August

Thailand Convention & Exhibition Bureau (Public Organization)
Siam Piwat Tower, 12Bth & 26th Fl., 989 Rama 1 Road, Pathumwan, Bangkok 10330, Thailand
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