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Global business travel spending hit a record-breaking $1.2 trillion in 2015, up five percent
from the previous year.
- Global Business Travel Association Jun 11, 2016 Press Release

Outbound travel by Asians grew by a dynamic 11 percent in the first eight months of 2016.
- World Travel Monitor® figures.

Asia and the Pacific (+8%) led growth across regions in both relative and absolute terms,
recording 24 million more international tourist arrivals in 2016 to total 303 million. Growth
was strong in all four subregions, with Oceania receiving 10% more arrivals, South Asia 9%

more and North-East Asia and South-East Asia both 8% more.
- UNWTO, Press Release 17 Jan 2017
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<ol GLOBAL DIGITAL SNAPSHOT

2017 KEY STATISTICAL INDICATORS FOR THE WORLD’S INTERNET, MOBILE, AND SOCIAL MEDIA USERS

TOTAL INTERNET ACTIVE SOCIAL UNIQUE ACTIVE MOBILE
POPULATION USERS MEDIA USERS MOBILE USERS SOCIAL USERS

Wee o

Iu76 3.773 2.789 L4917 2.549

BILLION BILLION BILLION BILLION BILLION

URBANISATION: PENETRATION: PENETRATION: PENETRATION: PENETRATION:

54 % 50% 37% 66% 34%

SOURCES: POPULATION: UNITED NATIONS; U.S. CENSUS BUREAL: INTERNET: INTERNETWORLDSTATS: ITU; INTERNETLIVESTATS: CIA WORLD FACTBOOK: FACEBOOK: . we
NATIONAL REGULATORY AUTHORITIES; SOCIAL MEDIA AND MOBILE SOCIAL MEDIA: FACEBOOK; TENCENT; VKONTAKTE; LIVEINTERNET RU; KAKAQ; NAVER; NIKI @ Hootsu Ite“‘ ura.
AGHAEI; CAFEBAZAAR IR: SIMILARWEB: DING:; EXTRAPOLATION OF TNS DATA: MOBILE: GSMA INTELLIGENCE: EXTRAPOLATION OF EMARKETER AND ERICSSON DATA. socld




<l SHARE OF WEB TRAFFIC BY DEVICE

2017 BASED ON EACH DEVICE’S SHARE OF ALL WEB PAGES SERVED TO WEB BROWSERS

LAPTOPS & MOBILE TABLET OTHER
DESKTOPS PHONES DEVICES DEVICES

45% 50% 5% 0.12%

YEAR-ON-YEAR CHANGE: YEAR-ON-YEAR CHANGE: YEAR-ON-YEAR CHANGE: YEAR-ON-YEAR CHANGE:

-20% +30% -5% +33%
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SOURCES: STATCOUNTER. JANUARY 2017. ootLsuite” .
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CHOOSE and OPTIMISE the use of technology to provide




CHOOSE and OPTIMISE the use of technology to provide

the PLANNED customer experience.




BEYOND THE “WHAT” OF TECHNOLOGY




Consumer expectations according to
Deloitte 2017 Travel & Hospitality
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Touchpoint Planned Experience




Touchpoint Planned Experience How?
Seamless Check-in via mobile Hotel alerted and prepares room +

Arrives at Airport Personalised Experience app/browser welcome for guest
On-demand Functionality

Staff greets guest by name, Personalised welcome

Personalised Experience helps with luggage on screen
Authenticity

Arrives at Hotel Seamless




Touchpoint

Arrives at Airport

Arrives at Hotel

In Guest Room

Planned Experience

Seamless
Personalised Experience
On-demand Functionality

Seamless
Personalised Experience
Authenticity

Seamless

Personalised Experience
Authenticity

On-demand Functionality

How?

Check-in via mobile
app/browser

Staff greets guest by name,
helps with luggage

Room unlocks at the tap of
the guests phone

Immediate service requests via
in-room tablet

Hotel alerted and prepares room +
welcome for guest

Personalised welcome
on screen

Lighting, temperature,
entertainment settings
automatically adjust to
preferences

Automatic notifications to clear
room service tray, make-up rooms




Touchpoint Planned Experience How?

. . Seamless Check-in via mobile Hotel alerted and prepares room +
Arrives at Airport Personalised Experience app/browser welcome for guest

On-demand Functionality

Arrives at Hotel Seamless Staff greets guest by name, Personalised welcome
Personalised Experience helps with luggage on screen
Authenticity

In Guest Room Seamless Room unlocks at the tap of Lighting, temperatlfre,
Personalised Experience the guests phone entertainment settings
Authenticity automatically adjust to
On-demand Functionality preferences

Immediate service requests via  Automatic notifications to clear
in-room tablet room service tray, make-up rooms

Business Meetings Seamless Screen and meeting room items  Screen welcomes guest and
Personalised Experience automatically turn on once he indicates pending meeting

Authenticity enters attendees
On-demand Functionality

Connection to collaboration technology
wireless on any device




The Value of Technology =  The Need that it Addresses
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SPECIAL FEATURE: SMART Hospitality

Experience how integration can increase efficiency, productivity, and customer
experience in a hospitality setting. Attendees will be brought on a guided tour
JELEL from check in, to hotel room experience, to dining, and meetings in a full
E!EIEIEE! hospitality setting. Thus creating a hands-on experience for visitors in the

OEOED L, ! ; ! . |
EEEEE  hospitality and leisure sector to view solutions in action.
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It will include a myriad of products that are relevant to the hospitality industry —
from check-in systems and RFID to display screens, projectors, lighting, audio, to
building control systems.
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SPECIAL FEATURE: SMART Corporation

The SMART Corporate Experience allows technical consultants, systems
integrators, COOs, and operations directors to experience the benefits of
systems integration within their corporation — reducing costs, increasing
collaboration within and across locations, improving access & security, and
effective energy and resource management.

Products featured from reception desk to office desks and meeting rooms will
include screens, projectors, security solutions, access controls, collaboration
tools, control panels, data servers, lighting, and other relevant technologies.




Other Features

Technology Demos

Attendees can also look forward to
trying out the latest technologies
for the industry. Interact with the
makers behind the technology and
find out how it can be applied to

your organisation.

Workshops & Seminars

Attendees can look forward to
training and industry discussions
about the latest applications of
various technologies for the
tourism industry.
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The Asia Business Meet brings together
hand-picked buyers and invitation-only A S | A

suppliers for strategic one-to-one meetings,
results driven networking opportunities and B U S | N E SS
dynamic team-building exercises. A\ : ME E-I-
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27 — 28 July 2017

Themed “RE:imagine #Engage”, the Singapore MICE
Forum 2017 brings answers to the question, “Are we
really engaging?”

Brought 1o you by SACEQS in parinarship with PCMA



OPTION
ONE

OPTION
TWO

Hosted Buyer Programme

The event targets owners, ClIOs, CTOs, CEOs, GMs, IT Directors, AV Directors,
Engineering Directors, and Technical Consultants from various Tourism organisations —
Hospitality, MICE, Leisure Attractions, and others.

Buy 1 Night, Get 1 Night Free At Our Official Hotels!

Buyers travelling from overseas can apply to be in the hosted buyer programme which
will entitle you to get 1 night free accommodation from us!

Fly to Singapore — on us!

If you would like to stay at a hotel of your choice, you can choose a flight
reimbursement from Tourism Technology Asia of up to SS350 instead!

Apply to be a hosted buyer, go to to submit
your application today!

*Terms & Conditions apply, accepted hosted buyers will be notified 2 weeks after application has been received.


http://www.tourismtechnologyasia.com/

TOURISM
TECHNOLOGY
ASIA 2017

26 — 28 JULY 2017

Marina Bay Sands Expo & Convention Centre
Singapore

Register now!
www.tourismtechnologyasia.com




