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Chapt@r
A Raevof Framework in Social Impact Assessment from
or Reputable Organizations

Thévleetings, Incentives, Conventions @il &xhtetiassthe MICIS industry
considered one of the industries dbmniferaeratevenue and positive impact
many countries. In 2019, the MICE industry has a total markeeuaiue of 80
the industry that generates revenue from business travels, leading to emplc
generation to community members and citizens, as well as social exchang
and the destinations, and enhancemem dieistiagésotities as well.

During 20001, the G®»/Handemic has caused an extengieeMihqact
industry and has greatly changed the way the industry operates.-The tangik
19 on the industry are, forthestawee,number of events, cancelation of ev
prohibition of mass gatherings, the intensity of social distancing measures
hygiene protocols. These faathrs beeomic impaetiodustry, whereby the
United Nations Conference on Trade and Deve[dp2igrioceddBiET Aiat in
2020 the tourism industry lost the total revenue wohietttrdligiohdEMICE
industry lost over 42 billion USD in the first 4 months of 2020.

Even though theX®QVviDs has significantly affected the MICE industry, &
time adaptations during the crisis have created good opportunities for the ii
instance, the development of technology to accommddaieetimysltbe hyb
integration of a virtual technology using augmented reality (AR) and virti
enhance the meeting experience when physical meetings were not an
adaptation of social media for creative marketing gxeaostiom effurthermore,
the impact of the current climate change crisis has elevated the import
emission reduction and the emphasis on sustainable event organizatior
Sustainable Development Goals (SDGs) SutiehGowenmamice (ESG), etc.

For the economic impact in Thailand, Thailand Convention and Exhibiti
reported that the emerging limitationsQregu @V the number of foreign
MICE travelers visiting Thailand of 476,719 in 2020, decreasing by 67%
Meanwhile, the number of domestic MICE travelers in 2020 was approxit
decreasing by 67.6%, generatingoth#l fevaiilien Baht, decreasing by 71
compared to 2019.
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" RfcOpcnmpr OdpmkOr f c Ok _ gthattheDMCEQ ¢ _
industiy comprised of 4 core industries, with varying market proportions, ar
how it was beforel®OTWHB industrihaithbsiproportion is the Msetipgs
followed by Incentives, Exhibitions and Conventions, whereaghe 2021, th
higbstproportion was Meetings, followed by Conventions, Incentives al
respectively.

Market share in percentage (2021)

= Meetings Incentives Conventions Exhibition

The Market Proportion of the Global MICE Industry Regé2ichAldmated fre
Analy$Z0213)

When delving into the industry with the highest market proportion, i.e., M
from Statista in 2023 reported that in 2021 and 2022 the Meetings indus
combined boagtadl market value of 1.13 and 1.2 billion USD respectively.
forecasted that the compound annual growth rate (CAGRRAHE0b&Me5% dut
exhibit betb®monstrates the global market value of the Meetings industry by
2019 to 2030.

1 Referefittps://www.researchdive.corri8desfmiket
2
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Market value (billion US dollars)

2018 2020 2022 2024 2026 2028 2030 2032

The Global Market Value of the Meetings IndustiigtRdZgAd from S
Analysi€SiyC
The report from Research Drive also mentioned thistatheeNItDE indust
combined boasted the total revenue of 733.8.diHes k48D fardda&ted that
the Compound Annual Growth Rae §@XiR)rime@R@RIditionatinais

been estimated that the value of the MICE industry across all regions woul
USD in 2028.

When considering the overall MICE industry by continents, Europe has
share ovkeothers, with Germany, Spain and the United Kingdom as key
coupled with the fact that Europe could secure the deal and bring import:
conventions to the region, given its economic stability, effective incorporat
and good infrastructure and transyidingtommtinuous and rapid growth of the
industry in the region.

Asia Pac#mddhe second as the region with the highest growth in the MI(
with rapid expansion of the industry and attempts to aggressively improve
coupled with the fact that countries and destinations in this regicesre well |
and tourism, leading to increased demand for travelers to visit this region
are, for instance, China, SingapdegaamagiRangnsiolecasted that in the
future, both Europe and Asadgaifsc\veith outstandirsinattebariganization
of event@milar to their currentlstagxhibit below demonstrates the comparis
growth for the MICE industry amdrgfWweg@idtfiamsl 2028.

2 Referef@ttps://www.statista.com/statistitarkéideneetingslustwyorldwide/
3
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GLOBAL MICE INDUSTRY MARKET BY GEOGRAPHY

m2021 = 2028
RESTOF THE WORLD .
ASIA PACIFIC -
NORTH AMERICA -

Comparison of Growth for the MICE Industry in 3 Key Regions betwee
Adapted ®enified Market Rese&fohn(2028)sBMC

Apart fromehenomimpact, the MICE industry also yields social impact ir
dimensions. For the posititigronpEies connections among people, traveling
event and interacting with one aoattestileas of strong communities of mut
interest, exchanges of knowledge and cultures. Besides, cities or destinati
meetings or exhibitions alsBlardvanaceness among people, which may inc
positive destination image and increase opportunities for tomis® @nd vi

However, the MICE industry can also lead to negative social impact toc
organization of exhibitions or meetings can lead to creation of waste anc
resources. The number of visitors and traffic may caussarmog#iess to ne
while the audio and communication systems within the events may cause
nearby communities, etc.

The CONBLrisis is considpertbiiteen the MICE inchestigneedensive
social imgalte tthe economic factors resulting from the crisis, leading tc
reduction in employment and the industry revenue. The proportion of w
tourism and service industareskey suppliers of the M|G&vielthgstogck to
their place of origins is@ed®agitBsulting in sibatagasthe system and

3Referefttps://www.verifiedmarketresearch.camdpsinyaciatice
4



CthéquentIy impacting the industry operatnunsasiagubitast labor.
However, there were signs of recovery in 2021 in terms of the workforce a
resources in the supply chain, so it has been forecasted that the industry si

improving.

Nevertheless, the pressure on sustainability and carbon emission reduc
global warmamgaicritical challenges facing the MICE industry, which are n
important than the reduction of negative social impaztef tbehedagtidly
emerging necessities, major organizations related to the MICE industry &
regional and national levels are all promoting, issuing regulatory policies &
operational framework to facilitaten$hef aperistiCE industry and industries ir
value chain to minimize negative social and environmental impact in a
measurable manner.

Taofoster an understanding of the current policy that is relevant to the
environmental and social impact of the MICE industry, the consulting teal
the review of the framework in social impact assessment into 2 parts as fo

The study of social impact from global or reputable organizations is com
macro level (not directly related to the MICE industry) and industrial level (
and practical guidelines developed specificallVHerstieatetlisiganizations
will serve as the key mechanism driving the society as follows:

(1)The macro level is comprised of politywirghasd oelesyant criteria from:

A The study of impact from the United Nations World Tourism Orgar
policy relatelingironmental Social Governance (ESG)

A The study of impact frameth@&ustaimability Accounting Standards E
(SASB)

A The framework of social impact conbideBatital fropact Taskforce
A The framework of social impa@stimiyatme UK/International

(2)The industrial level is comprised of policy frameworks, thoughts and
A Destination Reskasti@lia
A OrganizationGiaal Destination Sustainability Mboeemeani{)GDS
A The guidelines on negative social and environmental iIMBXct allevie
Goup
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A The guidelines on negative social and environmental impact all
Austrian Ecolabel
A A case study on practices for sustainable evelBXgakaation from
A A study of social impact of the MICE industry from competitor coun
referred to in the study are South Korea, Japan, Singapore and Au
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A'\‘Study of Impact from International Organizations at the Macro Level

1.1The study of impact from the United Nations World Tourism Organizatic
policy related to Environmental Social Governance (ESG)

Over the past several years, the United Nations World Tourism Orga
has emphasized on the importance of Sustainable Development Goals (S
emphasis placed upon the social and environmental impact ol tbirism by «
SDGs, amtthe tourism indumttyibui®® of the total carbon emissions. Withc
any coursexbbandfeverything is to continue the way it has been, it is forec:
"wOO0. 1. Or f ¢ Or mswiigcepds©try PS8odronT the wutrenCeaiss
rate Hence, the tourism isdodafhe madavepressuend it is of urgent
importance to figure out the sustainabladgreglabbhewaoming.

Apart from relying on the 17 SDGs as the standard in sustainable tour
since the tourism and MICE industries are cugendsatiey sectonse the
measurement framework for sustainable organization developiment has
Framewodim@es3 key aspects; environmental, social and governance as
criterigdayirgignificantsioléhe recreational tourism sector and thEndICE indu
UNWTO has initiated the ESG Framework to proposed¢ie@suequines and
of the tourstated industries and busirfessesg@idinal and business purpose
to demonstrate their commitmennddifexeatitareas of the industries fol
sustainabilitgamgbliance with regtigievs!. detaifsstated in the table below.
Aghe MICE industry requires coordination with suppliers operating busine:
tourism industry, selection of committed suppliers willing to strive for susta
with the ESG direaghioority for tiéWTIEINWTO haswomdnbg establish
collaboration in developing the E&@n&aorisimruirently partneihg
team of researchers from Oxford University to launch the ESG Tourism F
starting with the accommodation business. The table below demonstre
direction of the tourism industry in accordance with the ESG principles.



The Ovemltectiontbe Tourism Industry/Business

Environmental Social Governance

Addresses environmenti Addresses social issue| Addresses govassaes
iImpact caused by comjy within and outside of th dedication and comm
industries and the stan( organizational chart. | of organizational lead
addresgyhgpal warming. induce positive chang
AGlobal warming and gr{ AHuman rights AOperation report
gas emission AUse of child labor ARisk management
Almpact on biodiversity | AForced labor ACode of conduct
Awater consumption | Aworkplace that proni  Business Principles
AWaste disposal and re(  wellbeing and safety| ATransparency and
AEnergy consumption | ALabor dignination disclosure
AAir quality Diversigné&qual ABribery and corrupt
ALandearing Opportunity AQf pcf mj h

Direction for ESG Execution for the To(RB23)Business by

In the incorporationmhEMICE industry, dlrserdght certain destination
agrgcqOf tcOpc gn nmdddpete @8as0atefyctdeBHandd
the potential and competency for the cities or countries. For instance,
Organization (KTO) has produced the ESG Compliance Guideline for sust;
of the MICE industry in 2022, while Bemspapr&senimeBusan Tourism
Organization (Bt@nhencedutiiation the ESG Management Measures in 2
anglans to fully detaSapin 2025. Thamdhdite bellmstratee directions
of incorporating¥eg@iwitimthe MICE industry for KTO.



Sustainable MICE Industry Management

Governance

Focusing on transparency, gthical
management and innovative thinking

‘ l
/ Economic Aspe} / Social Aspect \ / Environmental Ask

AEnhance event ACreate jobs for |oca| AReduce waste
attractiveness communities Aincrease use of environm
AAchieve event objectiie$ AFair trade friendly products

AGl apc_qc Ot lg| AEnhance community partigif ABe aware of the climate
AREnhance event organizaf ADevelop community econprf ~ conditions (energy & gree

\ effectiveness / \ / \gas) /

Sustainable Management for the MICE IndustBSihd ESG Executic

Adaptations for the MICE Industry

Environmental Socia Governance
A Reduction in greenhg ABenefits of events fo| A Persons responsil]
emission and energy| community supervision

A Waste disposal and r| A Distribution of growtll A Skill enhancement
A Using envirodnemdly | A Community developr A Creation of policy
transportation systen| A Creation of commun goals

A Environrdeiendly connectedness and | A Event planning
accommodation creation A ESG measuremer
management A Supply chain manag expansion of exec

A Using logatl environa| APromotion of tourisn]  scope
friendfgod or ingredie  towards the city or la A Monitoring and prg
A Reliable procuremen of information

Directions of ESG ExfteuNICE indugtorean Tourism Organization (KTO

‘Refereitddapted f@BG Operationalkeusda Tourism Organisation, 2022
9
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(SASB)

The Sustainability Accounting StafRiafRaBazghnization established
seeking profits. It hadoladisdmsntatiomancial
sustainability to investors, with reference tectinssldrififashthesues related

to sustainability, whiotpacythirancial situations, effectiveness or efficiency
industriaustainabitilgtetssuesncompaamsvironmental, social and governan

without the purpose of

aspects.

SASBas developed the sustainability standard for 11 business st
industries. These 11 sexnteumraegpetiactives & minerals pinaessig)
food & beverdgalthcarafrastruciuemewablesources & alternative energy
resourtensformatnmvicegchnolo§gommunicatamdransportaticd Q ? Q @U
information related to sustainability measurement criteria is comprised c

SMC

) THe Study of ImpactifeoBustainability Accounting Standards Board

different dimensions, as detailed in the table below.

Dimension

Evironment

Factors

Greenhouse gas emissions

Air quality

Energy management

Water and wastewater management

Waste and pollution management

Impact on the ecosystem

Scial capital

Basic rights and community relationship

Customer privacy

Data security

Access and purchasing power

Product quality and safety

AsgrmkcpqUOucjd _pcO

Sales approach and product labelling

Hiuman capital

Health and safety of employees

Employee treatment

Inclusiand diversity

Bisiness model & innovat

Product design and product life cycle mani

Durability of the business model

Supply chain management

Procurement of materials and equipment, |

10
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Dimension Factors

Physical impact towards global warming
Leadership & governance| Business ethics

Competitive approaches

Legal issue management related to the en
Risk management by levels of severity
Systematic risk management

Sustainability Measurement Criteria in 5 Dimensions

SASB is a standard usedhiynaluttbmpanies as criteria in assessing fi
risk of business related to sustainabidistoisstygsically refer to SASB wh
evaluating businesses in terms of sustainability as a major consideration ir
decisions.

The classification of the severity level of each factor affecting the L
essentially indicates how severe each factor is likely to affect the busines
color signifies that the factor is significant, with ardeguicy (di@ntiEhly kght
green color signifies that the impact on the business sector is lower than 5(
color suggests that the factor may not have any impact.

When considering the issues related to social impact assessment
dimensions are 1) environmental dimension and 2) social capital dime
significant and can be extracted as variables or indicators to d8sess the s
study

11
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THAILAND CONVENTION
& EXHIBITION BUREAU

Dimensions

General Issue Category

Environment

GHG Emissions

Air Quality

Energy Management

Water & Wastewater Management

Waste & Hazardous Materials Management

Ecological Impacts

0
00d &

Social Capital

Human Rights & Community Relations

Customer Privacy

Data Security

Access & Affordability

Product Quality & Safety

Customer Welfare

Selling Practices & Product Labeling

Human Capital

Labor Practices

Employee Health & Safety

Employee Engagement, Diversity & Inclusion

Business Model &
Innovation

Product Design & Lifecycle Management

Business Model Resilience

Supply Chain Management

Materials Sourcing & Efficiency

Physical Impacts of Climate Change

Leadership & Governance

Business Ethics

Competitive Behavior

Management of the Legal & Regulatory Environment

Critical Incident Risk Management

Systemic Risk Management

S

_ Dark gresignifies thafdbis significaith an impact potentially exceeding 50

WhitBuggests that the factor may not have any impact

Light gregignifies that the impact on the business s8cto#s lower than

Classification of Severity Level of each Factor on the Business Sector

12
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1.3 A Framewo8ofwal Impact Alleviation from the UK Social Impact Tasl

The Social Impact Taskdoke®y group that aims to study the social impact
under the Department for Environment, Food and Rural Affairs of the United
_Opcnmpr OW?O0ODp_kcumpi OdmpOSI bcpaqr
U c j jinooder to ergate an understanding on the social idn@iact didhaffects \
government bodies that play critical roles in determining policies of the Unite

Because the social impact can have a significant effect on individuals,
the society in terms of attitudes, beliefs, bebiagmtrasdievd in that particula
area or country, the Social Impact Taskforce ohtmiGSear@Basnamttthe
Government Social ReS&Rchollaboratively developed a framework to cri
understanding in the policy frameworks that induce social impact towards dift
capital, which are important direetdsfgrdf the citizens.

This study employs a capitals approach, comprising of production capit
social and natural resource capitals in the study of the policy framework. In ex
the utilization of these capitals must not yéeld @egative imphabirg @stimenn |
progresses. Hence, in assessing the sustainability of the policy, investment or
to take a holistic view and to speculate outcomes they majpéiagebooibltoveral
about by tlgdt adaptations of the capitals.

The importance of capital management regarded as input of activities th
to consumption and entails significant outdmingscbmitigicels and the society
according to the study of the Social Impact Thsktbecdjagrdisplagiew.

Production &
Other activity

—)

Consumption

- Wellbsing

Environmental goods and services

Stocks Flows

A Diagram of Costs of Products and Serviceg€iagstituting to Well

5Adapted from the@efrarhework for understanding the social impacts of policy and their effects on wellbeing

13
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The social capital (social impact) leading up to production of goods and se
of 4 types of capitals as follows:

A Produced capital: Procedures or tools essential for products, for inst:
equipment, including infrastructure systems, intangible assets and fin

A Natural capital: Resasedecapital; both in the forms of renewable or rec
resourcesrasrenewable res@rces.

A Human capital: Knowledge, skills, competencies and attitudes of the
will result in the ovedadlimgelbf the individuals, society and economy.

A Scial capital: A network of relationships among individuals with cor
doing things, values and understanding. This network of relations
smoothly only if community members share an understanding and t
important factbove all else.

The report also discussed factors conbgtogngdmpriding of several
components such as health, education, personal activities, political voices,
environment, freedom, and opportunities to form effectotbers!mvagadidn wit
causes.

Even though this report from the United Kingdom presents the framew
level, meanwhile, the consideration of incorporating different types of c
nj 11 gleO | bOk _ | eckclr Omdth@pamn rc
mdOnpmbsag!l eOnmqggr g bean® @aothaayindjvidugl lamd _
community levels) is something that the MICE industry has managed to ut
manner.

14
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12A Framework for Social Impact Alleviation from Social Value UK and
Value International

Social Value @odsah enterprise network in the United Kingdom and
Social Value International, with the intention to be the social driver to crea
value. The basic principle of establishing social value will encourage €
weleing and promote environmental sustainability.

Social Value UK/ Social Value International have proposed the bas
creating and measuring social value, which can be used as operatior
materialize positive social value. This report hereby presentsdlatedfoundati
to creating an understanding of factors affecting the society. They are con
that can be accessed, with clear explanations that will lead to the measu
value as follows:

1) Involve Stakehéllers

The identification of stakeholders should consider the following issues:

A Clearly specify the stakeholders or those who are related to the op
than the required individuals or organizations. Inclusion of commt
the underprivileged (such as the disabled) or those prone to enco
experienaesimportant issues worth considering.

A Specify the outcomes or achievements sought after from the |
Stakeholders are required to take part in achieving e desired ot

A Systems and procedures that encourage meaningful particip
stakeholders are recommended, and they should be made aware
from their participation.

The data collection on the outcomes gfGtakehpldegsa g n _ r g m|
and measurement of positive and negative changes can be carried out by
and quantitative data collection. Examples of qualitative question are; who
from the change in operatemesth&\atcomes of such operations? In the mes
guantitative questions are normally related to numerically quantifiable
instance, how long it takes before a change takdee ppateornew list, the
order of importance of the outcomes, the number of unsuccessful outcome

6Read furth@oicial Value Internatiorl. RpBraidard on applying principle 1: Involve stakeholders.
15
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2) Understand what Changes

Social Value UK reported the fundamental objectives of creating soc
minimize inequality, environmental threat and destruction,{agdgoromotio
Sl bcpgr | bgl eOaf | ecqgOg-beigeabugngg b s
gl bgtgbs _jqgUOaf | ecqOa_| O cOa_ppg

AAf |1 ecqgOgl O | Ogl bgtgbs _jUgoO ¢

AAf | ecqgOgl O | Ogl bgtgbs _jUgOnm

AAf 1 ecqgqOgl O | Ogl bgtgbs _ juygOnc
an activity

AAf 1 ecqgOgl O | Ogl bgtgbs _jUgqO_r
in an activity

AAf 1 ecqgOgl O | Ogl bgtgbs _ jUgOag
participating in an activity

3) Value the Things thaf Matter

In order to recognize the difference in the levels of importance of so
af |l ecg*OrfggOnpmacbspcOgltmjtcgO
in different aspects to facilitate decisions in the allesatinresfte ssenladlle
_jrcpl _rgtcg*OufgjcOamlggbcpgl eOq
the outcomes of valuing the things that matter to be more prominent and c
efficacy, transparency and accoenadioifif déojsions.

Valuing the things that matter will materialize when it is proven how
ncpgml UgO ¢cf _tgmpqOdpmkOn _prgagn _
to people and gheiety. Social outcomes are normally intangible, for
Waml |l carcbl cggqOugrf OmrfcpgwOmp OWr
cannot be assigned values as indicators, making it not so easy to create ¢
theivalues. Instead, value measurement must be relied upon. Since valu
glr _leg jc*OfclacOpctcprgleO _aicC
outcomes or goals are considered critically indispensable at this stage.

"Read furth@oicial Value Internatiorl. RgpBraidard on applying {@n@sEmeand what changes.
8Read furth@oicial Value Internatiorl. REpBraidard on applying Balidéptee things that matter.

16
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In order to make values tangible (valuation), the report on Value the Tl
then proposed alternatives or methods that can be employed as follows:

NomMonetary Valuation Approaches
These approaches are suitable for measuring social impact and soci
However, since the outcomes of this procedure do not show the increas
financial values, calculating social impact return 8nanvestoeema@ROI)
possible. But utilizing this approach jointly with the monetary valuation app
more comprehensive and complete in the valuation process. This valuatiol
executed in 2 ways:
A Assigning equal@i@tgkeholders are required to assign weights to ot
from changing experiences caused by the operations or the activity
1-2-3 approach, where 3 signifies the most important change and 1 si
important change.
A Assigning unequali@tigbl®lders are required to explain the signific:
the outcomes, compared with the importance @ other outcomes.

Monetary Valuation Appaoacioesprised of 4 options:

A Codtaseéd@ method used at an organizational level, with the mea
criteria being replacement costs, opportunity costs, potential cost sa
costs avoided. An example of replacement cost is what the co:
community volunteers areiastplayed hiring an outsource company.

A Revealed pref@encek ¢ _gspckcl r OmdOt _j sc
for desired outcomes, using what one has to pay for that particul
instance, displaying price of mental health consultation to reflect pc
gl Oncmnj c Uqg OAparnfiorm nanétadykvaldation, ch@nge
productivity, travel cost method or hedonic pricing are also indicator

A Stated prefef@stakeholders directly state their desired alternativ
instance, willingness to pay or willingness to accept, etc.

9Social Return on Investment (SROI) is a procedure concerning the calculation of sociatanttameinamrknémtal) returns
measuring and calculating social and environmental returns by converting activianablze shatoasoeteatyégasssdf
executing the activity or social causes, which is part of the sé€iat dinaitened sSRSkimeatried out by SociaDEnterprise Tha
&ttps://lwww.sethailand.arg/about/

17
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A Wellbeing valGkiiitizing a statistical tool designed for the impact o
being from changes that occur and life satisfaction. It involves a
pcosgpcbOg!l amkemr mOcl f | acOncn

4) Only Include what is Material

Material outcomes are outcomes from executing activities that are
determining essential resources. Since each activity may cause differen
different groups of people, truly significant outcomes (material outcc
sbkeholders are necessary.

This stage features the consideration of evidence or information that s
in order to ensure maximum accuracy and fairness. Stakeholders are t:
mutually make decisions on potential impact. In case theleamdaes)y grou
desired outcomes can go different ways, therefore this stage will facilitate d
that the most important outcomes (materiality) towards stakeholders gei
stakeholders can reach a conclusion and arreensr muwbabsigg truly
material outcomes for all.

The aforementioned conceptual framework presents a view in social
impact assessment in a big picture, but it serves as a thinking basis fo
industries. In the next section, the conceptual frameworkl airecityalampact
the MICE industry or related industries will be reported.

10Read further in Social Value InterriitiajaBReywtantd on applying @nigiplelude what is material.
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A Study of Impact from International Organizations at the Industry Level
| 2®DQr sbwOmdOQmag_j OGkn _ar Odp mk OEF

2aampbgl eOr mOBcqgrgl rgml OPcgc |
Convention and Exhibition Bureau (Public Organization) (TCEB), despite a
the awareness of industrial impact towards the communityiotiteatlevents al
play a part in creating activities in the community and the society, encour
the objective of impact assessment usually emphasizes on the economic
outcomes obtained from event organization, famingtarmene sjenatiated
from visitors and investment. In the meantime, social impact assessment
attention or importance, be it social impact towards visitors, stakeholders or
Studies of social impact assessinerdoionwandisyt are usually carried out in |
context of positive impact on happiessgaad well as negative impact towa
the community and visitors. From these studies, we come to understand
impact, tangible and intaogés dowards visitors and the community both
short and long terms. For examples, the increase in traffic congestion di
considered a tangible and quantifiable imptarnoyperitck Sheainwhile, pride,
love and respedobdal culture and traditions presented in the event are c
intangible positive impact that may take longer time to realize as they do no

Destination Research has studied criteria for social impact measurem
sources; academic research findings, studies conducted by private sectt
independent researchers, and summarized the social impactordeasurem
categories as follows:

Categ@®iyDpact on an individual, whereby the assessment criteria are:
A Personal wveii@eligious beliefs, spirits and psychblogical aspects
A Personal safety
A Personal happiness

A New skills and appreciation towards arts, food, historical and cu
and sports games

The positive impact brought about by this category demonstrates
amlrpg’ sr c Or-eng from alpsych@ogicahpoint ©fUs/ievd ar |
religious and spiritual appreciation. Meanwhile, thelatgdrozabompad @itts
events will also increase skills, knowledge and admiration in arts, sports ¢
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visitors, field trip participants, residents and/or volunteers helping out in tr
other hand, events that involve a large number of people may impact perst
of properties, health impact-beitg ofellsitors @endralgublic, for instance,
getting injured from participating in e events, etc.

Categ@WDpact on residents in nearby neigmpoitingads;
A Traffic congestion and parking spaces
A Noise pollution
A Price of goods
A Crime

For this category, the positive impact can induce the feelings of har
from events or festivals among community residents, which result in the enl
welbeing@ O

On the contrary, a common problem detected from the organization of
congestion, leading to the difficulty in finding parking spaces, noise lev
standard, increased prices of goods and crimes. The reasaancAustraliant org
discovered that residents living nearby may experience wiuatiak regard
behavior, which can result in excessive drinking and thre@ts of harming otf

Categ@ydpact on the community; with the assessment criteria being:
A Disagreement and conflicts in the community
A Social capital
A Participation in the community
A Sense of place

Because a community is a place where people live together, they ma
interests and a feeling of connectedness. Hence, organizing events can en
and interaction among community members; young, old ogdibaied, leadir
of diverse groups of people. Besides, the interactions among community 1
a sense of connection and strengthen the society, serving as a key social
capital brought about by connectedness wilabhdedstradibiity community
members, paving ways for opportunities to collaborate in the future. A
conducted in the past confirmed that local events related to agricultur
communities could effectively enhance tHeasmmaincagiyallditimately, events
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can boost a sense of place or the unique features that the locals or visitor
attributes are what make events or festivals contribute positive impact on t
Nevertheless, an event can also result in negative social impact. R
conducted previously showed that an event could create a feeling of divis
within a community. These conflicts may happen in small, rethete commur
are different perceptions and opinions, or false expectations regarding de:
tourism as a consequence, etc.
Categ@@ltural impact; with the assessment criteria being:
A Cultural vitality
A Cultural identity
A Cultural sustainafatitjnuation
A Image and attitude of people towards the community and place
Cultural outcomes or impact may not happen instantaneously, bt
progresses, when community members and visitors have come to appre
themselves in arts, community heritage and culture. In practice, the cultu
can bewied out using cultural indicators and regular measurement. In the
guantitative cultural impact assessment is also important, which can be exe
opinions on cultural significance or values towards peopleal Indicatol
measurement of both dimensions are displayed in the table below:

Quantitative Indicators Qualitative Indicators
- The numbeeoiues for art events, { - Significance of local arts and cult
and number of seats performance

- The number and frequency of col - Accessarts and and commur@/ €
kck"’ c(B @ YOt gqggr q- Cultural strength and)dentity

- The number and types ofrtevel - Nc mnj c UgqgO | b OOn

- The number of new art pieces prt
artists or art organizations

- Percentage of schools with art cu

TableQuantitative and Qualitative Indicators for Cdfiral Measurement

However, negative cultural impact on the community caused by an e
place, for instance, an event or revenue from tourism may turn culture in
serving aadvrertising tool and implicitly devalue the identity.

liReferet@relsson and Angelstan@R2046)aamtiDang (2006)
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14A Study of Guidelines in Alleviating Negative Social and Environmen
from Global Destination Sustainability MéWeweemtiGDS

Global Destination Sustainability Nwesneemifiaes from a group of
working people in Scandinavian countries, before expandingfteapesome a v
from several countries. These people get together to rat@ir@msitive ch:
destinations, with the attempts to change from the old point of view that fc
marketing to make the cities weallésiovatida manageimdsdiat involves
creations of shared valudgloVbm@id$ working to dsustamatdity index for
the city, and currently the Global Destination SustdmnolbilltadriokoooreGHS
sustainability measurement criteria for leading destination cities widely adop

The GMBvemeanbrks collaboratively with the management and te
different professions, for instance, municipalities, tourism destination man:
conference organizatigntconaké the cities or destinations a good place to
with resilienceittesstanegative factors. They have the mission to jointly artic
strategy in sustainability masagelinastthe circular strategy, while also ins
awareness and skills that will enable sociat@droapeatyefohe destinations
by way of benchmarking the effectiveness, improving sustainability manage
making adjustments to the value chain of different industries to expedite p

The GBIBvem@ats developed the indicators regarded as the Global C
Sustainability Indénd@D 3vhich identifies the level of travel destinations (at
state levels). It is used as the indicatufactmsdmdadentifiers of improvemer
for the guidelines and operating results from the organization of meetings, ¢
or tourist attractions/business travel destindéans cohsiiD&d a measuremer
program that inaclvegarisonfe€@feness/competency for strategic improvel
in sustainability matters at the tourism destination level. Additionally, the cre
serves as the inspiléibaratenmd encouragement for the tourism destinations
ready, to prosper and recover, to be i@mdrseitaldesesteigither and
reside in. The measurement of effectiveness rdgdiatad bynitid GBS to
_jgel OugrfOrfcOSIgrcbOL _rgml quUuOQs

These measuremenareritbfiarent from other rankingsdsxtia<$:DS
been created specifically for the Ehgihasdtetygrganization of meetings and
events of destination cities. It is the only standard available at the moment.
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Movement did incorporate recreational tourism into this standard, so this in
tourism activitiescfeatioaatbusiness tsuris

GDiadeis considered useful for tourism destinations due to the follow

A 1t helps wiltkcomparison of information to facilitate better decisio

A 1t includes suggestions from professionals to improve bu:
sustainability strategies.

A It helps accelerate collaboration and innovation within the
destinations

A 1t builds credibility as a reliable external organization.

A It presents sustaisi@bititf destination cities.

The standard criteria ofnthex@DSevaluated annually after getting con:
on the essential details from the main tou@sioh blefstipagiettisg evaluated in
depth by thel@@x Technical Advisory Committee, which comprises exper
and DMOs from different cities around the world.

The GIDHex evaluates 4 dimemsmonzteh@nvironmental, social,
suppliers and tourism destination management performance. The meast
each dimension must align with the 17 Sustainable Development Goals (S
Nations, as displayed in the table below.

Evaluation Dimensic Internal Factors \ RelevaBDG
Environmental Perform{ Temperature and energy emissi{ 371113L5
Circulation and waste
Water
Air quality
Vehicles
Biodiversity
Social Performance Alignment $HG 1351Q16
Corruption
Diversiguit@andnclusion
Health, safety adzkingll
Ability of access
Pcggbcl rqyOgl aj
Supplier Performance | Hotels Q12345
Airports
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Evaluation Dimensic

Internal Factors |
Professional Conference$&gani
Destination Management Odf))i
Restaurants
Event venues
Academics

RelevaBDG

Destination Manageme
Performance

Bcgrgl rgml Oagt
Corporate governance and repo
Policy and certifidation
Enhancement of potential and c¢
Measurement, impact and repor
Communication and marketing
Diversiguity amctlusion

39117

4 Evaluation Dimensions, Internal Factors and Alfgnment with 17 S

The measurement criteria-ofdive iGRE23 comprises 4 dimensions of
measurement criteria and 69 items as follows:

A Environmental Perf@omsists of 17 questions relatiy) tp the
effectivends®t coheres with the policy and infrastructure, for ir
commitment to climate change, carbon emission, use of renew
resource and water management, public transportation and the

pollutio®.

A Social Perfor@ansists of 11 questionsrreflateddta g r wU g Oc
gl Oamkn_pggml Or mOQBEUgOapagr
information, communication, heahbiraydanelinclusion of all
groups of individuals. External criteriaxsitimpgaria) ferogress
Imperative Index, and Corruption Perceptions Index, etc.

?RemalG1: No Poverty; SDG2: Zero Hunger; SDG3: Good Health and Wellbeing; SDG4: Quality Educatio
Clean Water and Sanitary; SDG7: Affordable and Clean Energy; SDG8: Decent Work anchEesahomic Growtt
Ifrastructure; SDG10: Reduced Inequality; SDG11: Sustainable Cities and Communities; Si0G12: Responsik
SDG13: Climate Action; SDG14: Life below Water; SDG15: Life on Land; SDG16: Peace; Justice, and

Partnerships for the Goals.
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A Supplier Perfor@amnsists of 14 questions, emphasizing on susta
and treupply chefifectiveness of local ibdinpbies event agents,
hotels, event venues and restaurants, etc.

A Destination Management Pesfmistarafe?7 questipimsisizing
on the commitment in sustainability of organizations supportir
industi@onvention Bordaastination Management Organization,
gl tmjtcgOoscgrgml gOpcj rchbOr
recovery strategy, leadership, communication on sustainability,
in reporting the sustainability op@ating results

The measurement of effectiveness or competency of a destinatior
organization of MICE exhibitions in sustainability employ the measuremel
table above to assign scores to different destination citiesad alsglected cri

Indicators Details of the Indicators

/ Environmental anq A Percentage of reused energy

Infrastructure Cons( A Percentage of recycled waste

Strategy A The proportion of green space to 100,000 citizen
O0Qperating Results Scoré®nexecuting activitiestion to SDG

Social Sustainability A Scores obtained framnigh@rogres&index

City Scores from correpdied indidators

3Support to Manufg A Percentage of hotels certified of sustainability m:
or Suppliers of the || A Percentage of event venues certified of sustain
standard

Percentage Dafstination Management Comipaq
Professional confergaciz@COgrtified of sustail
management standard

Overall Measurement Crit&8BndeR2 25

o o Do Do o Do

13The Social Progress lisdex {({®ftation of the extent to which each country responds socially and environi
citizens. This indicator was déecRpadl Brogress Imperative: https://www.socialprogress.org/

25



" SMC

ASLE

After the CQYIErisis, thelrdBgsumederanking of cities using the
indicators mentiabhede. In 2022, tourism destinations for meetings an
organization receiving 3 awards from Global Destination Sustainability Ma
as follows:

1) Leadership aw@athenhBweden
2) Innovation auRetfadilorthern Ireland/United Kingdom
3) Best improved aRangkok, Thailand
Furthermore, Bangkok, Thailand wadsafathieetbfh@®8ities with the
highest @iaiex in 2022.

When considering the overall outlook of ahgdgimnssadierd
framework, it can be obsamedghbe 30 destination cities with the highest s
sustainability management, the first four positions are held by four Scandir
Gothenburg, Sweden 2) Bergen, Norway 3) Copenhagen, Denmark and 4

For Asia Pdledilestination cities for meetings and eventstgmked withi
30 amas follows&oyang, SouttOKelsourne, Audtialaey, Australia and
0 ®angkok, Thailand.

Theatails below illagtfatmation comparing GoSwatieny Belfast
Northern Ireland and BBEmajlkaoid, which are destination cities receiving the
202%he information for (®yatigKorea, Melivbushalia and SyAinstyalia
is displayed in the comparison report in the next section).
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A Gothenbu8wedébeadershipard

2022 Performance Overview

GothenhBgedén, 10 0
Gothenbregeived the highdstl&Dstore of 93%, with improvements i
dimensions, namely 1) environmental performance, increasing from 83%
2022 2) supplier performance, increasing from 85% in 2021 to 87% in 202
managarhperformance, increasing from 94% in 2021 to 97% in 2022.

Indicators‘ Details of the Indicators Results
I Environme APercentage of reused energy A4 %
Policy APercentage of recycled waste A1%
AThe proportion of green space to 100 A/ 3 ®ldctares
(15,906 %ri0

OQperating | AScores from executing activitiesinre| A6 3 - / .
Results in S¢ AScores obtained from the social ¥og| A7/ - / .

Sustainability Ascores from corretried indicators A6 3 -1/ .
the City

3.Supportto| APercentage of hotels certified of | A4%

Manufacture| management standard A6 %
Suppliers of | APercentage of event venues certified
Industry management standard

APercentage of Destination Managen|
DMCand Professional conference org A.%
certified of sustainability manage@en

Results from the IndiGxthrerdig . 0 O

14Refereritps://www.gds.earth/destination/Gothenburg/2022/
15The Social Progress Indaxi(@Ration of the extent to which each country responds socially and environmer
citizens. This indicator was déectmedl Brogress Imperative: https://www.socialprogress.org/
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A BelfasNorthern Ireamsovatidward

2022 Performance Overview @0MO @Supplier @Socis! @Environmental

|I |l " ‘\

nnnnnnnnnnnnnnnnnnnnn

Belfadtlorthern Ireland/UnitedKid&dom,

In 2022, Belfast receivedntex G&fse of 84%, with improvements i
dimensions, namely 1) envyenioneraiate, increasing from 82% in 2021 to
2022 2) social performance, increasing from 78% in 2021 to 79% in .
performance, increasing from 41% in 2021 to 73% in 2022 and 4) destin
performance, increasing fl202 IV 58®OBL6 in 2022. Operating results are det:
the table below.

Indicators Details of the Indicators

/ Environmental A percentage of reused energy A2%
Policy A Percentage of recycled waste A2% |
A The proportion of green spaceitiad A4 eHectares (6

10n?

OQp_erating Res A Scores from executing activities in| A6 / - / .
S;)tc;:algijstama A Scores obtained from the social fr( A6 6 - / .
orthe Lty A Scores from correpiendicatars

A56 -1/ .

3.Supportto | A percentage of hotels certified of sy A0%

Manufacturers ¢ management standard
Suppliers of the

Industry

A Percentage of event venues certifi¢ Al %.
sustainability management standat

16Refererditps://www.gds.earth/destinaiionBéfast/
"The Social Progress Index (SPI) is an indication of the extent to which each country regponds socially and
citizens. This indicator was developed by the Social Progress Imperative: https://www.socialprogress.org/
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Indicators Details of the Indicators Results

A Percentage of Destination Managel A2 %
Companies "RNCRrofessional conf
organizers (PCOs) certified of sust
management standard

Results from the IndiBatite®®Df. O O

A Bangkok, Tha#Bedmprovetvargdyanking second in Asiaraodts
30 cities with the highest score

2022 Performance Overview 2

88%
TOTAL
I 74% ’
DMO i Social i ‘

uuuuuuuuuuuuuuuuuuuuu

Bangkok, Thala&, 2

In 2022, Bangkok receivieiéxesG& of 74%tgmiitaint improvements
in 4 dimensions, namely 1) environmental performance, increasing from 3
in 2022 2) social performance, increasing from 33% in 2021 to 53% in
performance, increasing from 24% in 202dntb 4)4déstinzd@? management
performance, increasing from 28% in 2021 to 88% in 2022. Operating res
the table below.

18Refereriips://www.gds.earth/destination/Bangkok/2022/
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Indicators Details of the Indicators Results

/ Environmental| A Percentage of reused energy | A4%
Policy A Percentage of recycled waste A0 %

A The proportion of green space to 100,( A5 Peotares

G 2 1P

OQperating Res A Scores from executing activities in relg A5 2 - / .
Social Sustainal A Scores obtained from the social pibgre A5 / - / .
the City A Scores from correfsiied indic@tors A13-1 .
3.Support A Percentage of hotels certified of sustail A2 %
Manufacturers management standard
Suppliers  of | A Percentage of event venues certified a A/ %.
Industry management standard

A Percentage of Destination Managemel A 3%

DMGCand Professional conference orga
certified of sustainability management

Results from the Indicator<idd BafgRok

9The Social Progress Indaxi(@Ration of the extent tocobithyeasiponds socially and environmentally to its
citizens. This indicator was dev&ogiatl Pyotress Imperative: https://www.socialprogress.org/
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15A Study of Negative Social and Environmental Impadi ERR@tGh from
&0. 00"

IMEX GROUP is an organization founded by a group of professiona
and events industry in the Unitétd Kimgdive is to drive the development a
advancement of the industry by providing knowledge, promoting innovat
networks that enable relevant individuals in the MICE industry to connect
Cata from IMEX GiROIRIE advantages of the meetings and events indus
critical engine in driving economic growtlvanulspemeditatoigdingb
creation, improvement of commercial advantages, boosting exports, devel
entrepreneurship, distribution of knowledge, fostering culture, ioidy regenet
benefitsiocal people and communities. Furthermore, IMEX GROUP is dedi
positive impact on society by using products from local businesses or supp
contributing to the communitieghespedoeallgethendisabled, women and
children.

Toaddress the wfsaarbon emission and the impact of global warmir
GROUP is working itesexé@jeigtion plan to reduce carbon emissions and ach
Zero by 2080 goabimspire and encourage industry participants to minimize
warming crisis as much vethesipdest year, IMEX GsQulid bampare
rfcOcddcargtclcqqOmdOgsqgr gl _"gjg
CGAUQgOQs qr _ ddditionglly Def@iranecatdoca@on offsét top b g
redudfiecarbon content in the atndespbesinat K CV OE P MamyU q Ob
commitment to achieve Net Zero by 2050. The Group has developed a N
with 3 key purposes.

1) RedudgReduction of Quantity
A Focusing on reducing the amount of greenhouse gas emittec
organization

A Working with industry suppliers to gather the information and
amount of carbon emitted, which will impact the carbon emissi
in the future

A Working with exhibitors and stand construction contractors to
amount of greenhouse gaasnesatedpaithicipating in the event
This invoineseasingig@f reusable and sustainable materials by tt
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parties. In the future, IMEXcAROtER ersoghat stands are
exclusivelgated using mateaalsdtettese criteria.

A Measuring and reporting floetpartioresultiong travels by all
visitors to IMEXenaodmag visitors, particularly those traveling
airplanes participate in carbamtaifsdsreduce carbon emissions
Furthermore, IMEX GROUPthencsaragfetainable mode of
transp@nnong visitors

2) OffsaiCarbon Oft3et

A IMERROWIRI be executing carbon offset for activities that can h
avoided. It is of the view that carbon offset is more of an invest
future than a green light to keep operating the business. The
GROUP has started investing in the nature and encouraging ste
the same.

3) Leverag@&nhancement of Comp&encies

A Given the fact that IMEX GROUP is anignfhastityléctmderedtte
inspiration and cooperation on this matter.

A The meetings and events industry organized internationally is
catalystmaking changes to the global climate crisis. IMEX GRC
that collaboration among different parties is critically important
solve the climate crisis.

A The meeting and eventsdndisary a platferearioirsdustries
converge plafor ashared future. Event, plarpatsufday
significant nole@fiuencing the likelihood of global warming during
meetinbhey are ywelitioned to make positive changes by decidir
to organize or support environmentally friendly events and rec
emissions.

A Events are deemed crucial in disseminating advancement and
all individuals, fostering a collective response to the goal of miti
warming.
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Moreover, IMEX GROUP has desto@ddettiei8bitingv@ialues
categorized into 3 procedures as follows:

(1)Pré&vent Planning
(2)Responsible Travels
(3)During the Event
Details of each procedure are as follows:

1. Preevent Planning
There are 4 major procedures in preparing for the events and n
procedure coriaiomlketaiEmed @miinimimnegative environmental impact
and enhance positive social impact towards the cothroughgw@nd soci
the preparation process.
(1)Romotionterials
A Rely on digital channels ratherrttzerfaisited
A Opt for gifts or premiums that caftdrevezdsed
A If printing is necessary, use recycletamsazkingr plant
A Refrain fiompasgexpiration date for printed materials so they
be reused
(2)Food & Beverage
A Order food from local people in the community or vegetaria
your stand
A Avoid using sisglplastic cups, cutleries or straws
A Use environmentally friendly and sustainable containers s
or chinaware
A Ask stand attendants to bring their own water bottles or cof
(3)Use of Packaging or Transportation
A Avoid using Styrofoam as they are not recyclable
A Use biodegradable packaging
A Use recyclable products
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(4)ParticipatiolViBX Refill MovéiRedtice the Use olJSingle
Plasfic
A Participate by refilling your oviiiltmnaarerao water bottles
available at the event. Water should be refilled from the
reusable bottles are encouraged.

A Th@MVEX Refill Moviermentvill provéditstickers for water
coolers at the .stand

A The team will promote the stands via social media sayin
stands are partIpdE} Refill Movement
At this first stage, stakeholders looking to set up a stand in event
IMEX have to commit to Green dbetiplygtiarl practices to reduce
environmental impact in event organization. Details of the Green Ac
different areas as follows:
A Reduce the use of plastic, paperseanosmyks
APcdgjj Ou_r c p Gdihgre ar®©na watdy holes u
available at the event. Water should be refilled from the
reusable bottles are encouraged.
A Select the waste management champion to reduce waste il
A Consult with stand construction contractors on how to redu

A If possible, use public transportation or walk to the venue
carbon emissions

A Execute carbon reffséting from tbgvehrticipating in the
Carbon Offset Programme

A Consider ordering sustainably friendly food

A Minimize giving giveapasghbesié ones that are sustainable

A Participate in seminars related to sustainability practices
within the event to learn more on new approaches and tect
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2. Responsible Travels

IMEX GRIGAdRBuggested different modes of responsible transpc
proposwvgys that stakeholders and visitors can travel to the venue as
(1)Traveling by trains is a sustain#islespadataspecially

participants in the European Union.
(2)The carbon offset has been exstede/dtg@ad j ge f r
shuttle bus rides through collaboration among partners.
(3)Using shuttle transportation services
(4)Walking from the hotel to the venue

3. During the Event

During the event, participating companies or stakeholders can dc
(1)Returning the badge for reuse
(2)Participating in the knowledge sharing session on su
management prior to the start of the event
(3)Waste managéBf@ats of the @abeburied underground has
been reduced, while unrecyclable waste has been reus
participants and stakeholders can do to cooperate are:
A Dispose of fresh waste in the designated bin
A Separate-pimlegradable waste from biodegradable one |
disposing
A Dispose of recyclable waste in the right bin
IMEX GRIGdd$Rnitiated theBl@HXNnovation in Sustainability Awarc
recognize companies and groups of stakeholders in the industry taki
sustalmatynanagement through collaboration, innovation and exchanc
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1.8 A Study of Social and Environmental Impact Alleviation from Aust
Ecolabel

Austrian Ec@ilael environmental label at the corporate level that was
by the Federal Ministry for Transport, Innovation and Technology (BMVIT);,
that compiles the policies related to climate action, environment, energy, m
and technology in Austria. It is the label that describes the environmental
products and services and whether they are environmentally friendly tow
Austrian Ecolabel is a certification of quality that thespaoel nctsafetsead
only with minimum impact on the environment, and meet other sustainabili
terms of the social and economic aspects.

Austrian Ecolabel has added the event organization policy to promote
friendliness, known as Austrian\Eeglabet forO Kccr gl e O | b O
positioning Austria as the pioneer in these practices and in identifying envir
standards for event and meeting organizers in all dichensions. Austriam K
Meeting and Gree®dgvan®? s qr pg_UgOdgpqr Ocl t gr
that permits certifications for all stakeholders; organizers, visitors and ven
in and strive to organize environmentally friendly events for géingine susta
an awareness of environmental impact, social responsibility and determir
wekbeing of visitors and all stakeholders of an event in the long run.

Activities that serve as measurement fratassitiekl gato I8etopics as
follow®:

1) Mobility and climate @otection

2) Accommodation; in case where organizers provide accomr

make reservations for visitors for overnight stays.

3) Event Venue
3.1) Building/sports facility means a venue that should be
environmental standard by relev@nt institutes.
3.2) OutdoorHljidtrea/nature means an organization of an
entirely or partially in the nature, such as grasslands, fore
lands, etc., which are usually spaces without basic infr:
electricity, water supply, water tesatre@ht syst

20Source: The Austrian Ecolabel for Green Meetings and Green Events: httpsifiestirgesvetiriobmme. at/en/green
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4) Procurement, material and waste management

5) Exhibitors/Exhibition stand builders mean those who take pal

and offering food for sales

6) Food and Catering
6.1) Event catering
6.2§5astronomy means that meals are prepared for visitors,
other related parties during the event, including meals prep:
inside and outside of ti@ venue.
6.3) Stalls gastronomy means food stalls that are allowed |
organizer to sell at the event.

7) Communication

8) Social Aspects

9) Event Technology
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Criteria

Accommodation that gets certified of environmental
Certification)

If an accommodation gets certified of the environmental s|
or EMAS or ISO 14001, the organizer shall propose at le¢
by informing the name of the accommodation and reserva
2 | Communication regardimg Med@inGreen Event with accom| Madatol
prepared for visitors

2.1) Applicants for Green Meeting/Green Event labels or ¢
environmental standard to all parties related to event orga
2.2) Applicar@Brémn Meeting/Green Event labels or orgar
information from the accommodation on the operatir
environment according to the checklists.

2.3) Applicari®rémn Meeting/Green Event labels or organiz
accommodation or the hotel not yet 1ISO Og@ 14EMAR:
regarding the possibility of applying for Eco Certifications (E
3 | Inspection of environmental standard for overnight accom| 12 Poi©®
businesses

3.1) Accommodations certified of the environr@dital standi
accommodation business needs to get certified of the Eco
EMAS or ISO 14001 (3 points per accommaodation)

3.2) Accommodations with environmentallzevacenesnodati
business that has been certified by BievialBaodie<limate
Okoprofit etc.) (2 points per accommodation)

3.3) Accommodations wihtifieHtion of basic environmental
0The accommodation that has not been certified of these s
through environmental standard checklists, whereby at lec
be méf. point per accommodation)

Tab@Cv _knj cOmdOKc _qgspckclrODp_kcum
Mandatory Requirement and Requirements with Score Designatis
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Each type of event needs to comply with mandatory requirements re
measurement framework and exceed the minimum number of points as de
total points are derived from qualiyitegithan dch topic with ddfdrent wei
designations in order to get certified ofthe Austijia®Bconp OWE p ¢ ¢ |
Ctclrgw*Oa_rcempgxcbO wOrwncqgqOmdO

(1)Meeting

A An event with all adtiaiéesg, gastronomy, and food stalls,
requires a minimum of 55 points.

A An event with all adtaitéeBg or gastronomy requires a
minimum of 48 points.

A An event with all activities, but with food stalls only require
minimum of 38 Points.

A An event with no accommodation requires a miimum of

A An event with no exhibition requires a minidum of 43 poin

A An event with no exhibition and accommodation requires :
of 45 poifls.

A An event with no catering and accommodation requires a
of 34 poins.

A An event with no exhibition, accommodation and food stal
a minimum of 32 points.

(2)Event and Sport Event

A An event with all activities requires a mini@um of 46 point:

A An event with no exhibition but with accommodation and ¢
requires a minimum of@3 points.

A An event with no accommodation and exhibition requires :
of 40 points.

A An event with no catering and exhibition, but with accomn
requires a minimum of @8 points.

A An event with no exhibition, catering and accommodation
minimum of 34 points.

A If an event is organized in a nature setting, 3 points will be
from total points.
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(3)B2B Trade/Fair
A An event with all activities requires a minium of 50 point:
A An event with no accommodation and exhibition but with ¢
requires a minimum of 42 points.
A An event with no catering but with accommodation require
minimum of 38 Eints.
An event with no catering and accommodation requires a

32 points.
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Case Study
Event Organization aftetCandiIBmphasis on Sustainable Event Managen
IMERKRANKFURT 2022

IMEX Frankfartimportant and the largest trade fair in Europe that spans
of 4 days. Participants are not requiredttovaif lenyréelesfair is a platform
where business professionals, experts, acadekmatbaacesthos®e together
and connect. In 2022, IMEX Frankfurt welcomed 9,303 participants in
exhibitors from 150 countries. There were 2,268 hosted buyers from 76
media correspondents from 20 countriesfaisiting the trade

IMEX Frankfurt works collaboratively with MeetGreen; an organizatio
measurement and tregedieéstiveness in sustainability management in the org
of IMEX FRANKFURT 202beafiarikgaogether with IMEX America since 20
Net Zero is considered a sigaififdEX{SSRANKF AR Ec2t?atedthe
willingness to materialize the achievement by 2050. With thatatMEX FR/
executed the following courses of action.

1) Event organization that emphasigtsnabilitg of the venue

Because the industrial Weefairitically important in sustainable eve
management, Messe®raslhetvenue of choice for IMEX FRANKFURT 202
the electric power used within the eemnwaseMd@bte sources.

IMEX FRANKFURT chose Sheraton Frankfurt Airport Hotel & Confe
reception vdpua gala dini@Rf ¢ Of mr ¢ j Uvwp®asoeod tle total” | ¢
energy consumption. Besides, lgcldngrediésifser Burgumareasae
instead of imported wines.

2IMesse Frafkfared Hall 1 as a shelter for 800 Ukrainian refugees. Materials and essentials were donated t
after the event.
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Since Frankfurt is a hub city of Europe, it is estimated that over 35
residing within 200 kilometers can travel to the venue. There is a conveni
public transportation system (us@sthabdcan carry more than 2.5 milliol
passengers. Furthermore, there is an airport accommodating flights fror
countries, making Frankfurt an important hub city where people can visi
transportation.

2) Selection of Accommodation

To support the hotel that responds to sustainability management, IM
recommended visitors to stay at Maritim Frankfurt Hotel, whiciTiseadjacent
f mrcj UqgOp c wasp to 50%coltinelenemye corGuEenagd darmdthe «
Kmpcmtcp*OrfcOfmrcjOmpe _ | gxcbO_ O
minimize changing sheets and cleaning. The reduced expenses were grar
community for publstsnfEne hotel also engaged in a corbyworia@izivg
Frankfurt Climate Workshop for kindergartesermasthtgrimnany the
community.

3) Provision of Education and Inclusion

IMEX Frankfoduraged visitors and exhibitors to join the IMEX Peop
Pledge. Details of the commitment or the vows for visitors and exhibitors a

Visitors Exhibitors

A Read the IbtE abnduct. ADiscuss with stand construction (
A Pay a vislMERIC People & Plang  using sustainable materials and |
A Join the education provision |p&{ Wwaste

A Use a small bpdg®m(n badge) AOrder environmentally friendly ar

A Travel responsibly by executing| food (e.g. local food, organic, dri

the venue based food, etc.)
A Downlo@mhffickGaplicatiosampai AReduce the use of or refrain fron|
to redubematmafficking. use plastic including brochures

A Choose food that Supports ARead and Shal’e tbedME%ondmm

consumption from theprepacgsy the team

IMEX AEncourage the use of small badg
A Discuss with future business | t€am

promoting sustainability in the pr
A Be kiraohd frienttigifferetitings.
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THAILAND CONVENTION
& EXHIBITION BUREAU

Visitors Exhibitors

return the badge for reuse

A Donate leftovers in the donatic AEncourage team members to doy

TraffickGapplication to campaign
human trafficking

ATravel responsibly by executiifgg
for c _kOkck .@pqUyd

Pledgdl MERrankfurt

(Visitors and exhibitors must choose at least 4 items.

4) Waste Management

IMEX Fradudommitted to reducing waste in every procedure c
organizatfoom planning to participation of manufacturing companies. IME
emphasizes on recycle and reuse whereby uneecptiEblmaiemala are
incinerated to produce energy. The waste management effoadimt IMEX F
99.5% of the waste from thengeeycled (84%), converted to energy (15%

donated (1%) as displayed in the exhibit below.

Waste Management

84% 13% 1%

Recycling Organics Incineration Donation

Recyinlp O O G @ OftrOvasie:
Organic Waste@30303D O 0

Incinerat{orf O 00000/
Donati@d O OO 000000

( Gpganic waste will be used to ¢
energy through biomethane pro¢
( Enérgy productidndnoenativeste
usesth@f c p k _ prazess. a

IMEX FrankiyrOU _qr c OK_|I _eckcl r
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"CEB Sasin Management Consuting

Details on the amount of waste that has gone through the 3 pr
enumerated as follows:

68,3Xilograms 41,580lograms 23,330 Kilograms 16,420 Kilograms

Different types of papt

Amount of wood that can br  Amounit materials sold to Amounftardboard recycle . .
as recycling material

recycled contractors for future 1 new boxes
make usable paper
2,63Rilogram 6,490 Kilograms 635 Kilograms 2,311 Kilograms

Amousiorganic food left ove -
food preparation to produc: Carpet usethe eventéimbe Materifisrtheeventonatéol
through-methane process th reused communitsankifur
reused

Numbebadgewllected
forecyclibg Terra Cyc
Europe

") Meinhardt

Oy Stadtereinigung
‘Pl GmbH & Co. KG

The amount of waste going through the 3 processes are recycling, conver
donation.

5) Energy Consumption

The data from Messe Frankfurt reported that IMEX Frankfurt consum
of 167,609 kWh, while the electricity consumed at the stands was 33,756
electricity consumed was from renewable energy sourceseg iel@asiforecasts
power used in the event would result in reduced carbon emissions of
compared to electricity generated from coal. The amount of carbon reduc
to the amount that could rewdtelgem driving 430 cars X offi¢klin Brighton,
the United Kingdom, to Messe Frankfurt.

6) Carbon Emission Content

The amount of carbon emissigasifimgetings and events is greatly
challenging for organizers. In measuring the amount of carbon emissions f
the TRACE carbon measurement tool, developed by Isla Company, was
platform where the data is displaygdipasngleOr mOqf mu Or f ¢
statistics.
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Speakingrgnizingetings or events in the past, relevant service provi
asvenuegotels, transportation service providers, and airlines usually resol
based energy. Currently, IMEX Frankfurt has been working together witl
event supply chain to identify ways to reduce carbon enetsoves tHdEX Fra
rp_|l gqgr Ogcpt gac Oshwatilgnpsomp@ni F000 tepas O K
via the program called Travel & Tree. Taisoma#ipag @dghired of the transit
service provider serving IMEXv&sstikhatedt that the number of trees plant:
would help reduce carbon emissions by 1,000 metric tons during the eve
Hilton International Hot#hedinaer reception was held, also planted 1,400 tr
Hessen Forest, as agreed upon with IMEX Frankfurt.

The alliance company Heka Health had set up a behavioral challenge
with visitors, starting from IMEX Frankfurt, where visitors were to particip
activity via an application. The goal was set for visiiggsl690alkktepstal a
days. If this was successful, the activity would have helped reduce 188.9 k
equivalent to charging 22,000 mobile phones.

7) Food & Beverage

Tomake food and bepmraiged at the emembnmentally friendly and
benefihe society, the organizer of IMEXcIassildukt foasl choide 4
grougs follows:

Groupd Food Description

Low carbon| Tleemenitemeeduce greenhouse gas emission in the
production or factory manufacturing processes.
Low water us{ Menus in this group use a small amount of water in th
production or factory manufacturing processes.
Vegetarian | Pladtased, Aroepat menus

Vegan Nosmeat or Atairy menus such as eggs or milk

Local The menus must contain ingredients planted, produce
factories located within 402 kilometers from the venug

Group$ FoodIMEX Frankfurt

Apart from food and beverage suppliers that should fall within the me
the organizer also asked for their evombiagackaging wasteful manner
as much as paasilaake it as environmentally friendly as possible. More t
the equipment used is free of disposable plastic.
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8) Increasing Resources Cagitg) aviBocial Impact

IMEX Franksrattempted to organize events that induce positive imp
resource capital, mitigate social impact anebemtpoteisitersas follows:
A Organize a seminar on tigh®peans BusidiksH A tOipants
A Organize a seminar with female and male facilitators of 59
respectively
A OrganiMEX Rutivities with 200 participants.
A Organize a mindfulnessBactiVigll howvitie .partioipants.
Furthermore, the organizer donated 3,000 Euro for different charitie
housing in Frankfurt and orphanages, etc.

9) Donation of Leftover Materials from the Event

Donating leftover materials used in the event helps reduce waste fr
andandfill aocdntributes to the benefits of the society. &veicostakehidyders
Uvenue owrsupplieos,visitorsulshdhere to the concept of reuse or rent inst
of purchasing, asasgqlliasagaduced quantity. The focus is seconded by sortin
(recovery) and donatioverélogration bins at the event so these leftover ma
oouldget to the hands of those in need. Examples of donated items from
blankets or backpatksainian immigrants, computer egsgpemm{Tahtbflat
Weisenhaus Orphanage, etc.

Rf cOcvfg grO ¢cjmuOgqOrfcOqgskk_
execution of sustainable event management.

2022 SUSTAINABILITY HIGHLIGHTES

100% , Lestha@.80 95% 986

1 — —
Electiiowesupply to the ver Amouniwastaurieandergrdt Amounitecycleghste, conve Contalnewdrq\ot
from renewable energy to energy or donatec singleselasti

2,630 Kilograms 1,500rees 1,400rees 2,31Riece
Amount of organic food left o S [ Number of badges col

food preparation to produc Né‘;?gg—‘; %f tl;t:/leEsszjntelci Numbefreeplantedreduce for recycling by Terra
through-miethane process tl y pp carbdmiMEsxhibisor Europe

reused partners
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TheGlobal MICE Industry Outoiefioan Expiéstsal Meetings and Events
Foreca&bl

The American Express Global Meetings a@d. Efigtis Eoestns
industry forecasiefetings and events for the Hear@0@3 is basadreyns
collected frb@&@meetings and events proieskiondézring May to June 2022,
inclsive ofterviews with industry professionals. The survey respondents her
corporations, assobiagemasd suppliers from 23 aotogresntinents. The
resulgovide insighth@ytobahdustry outlook and expectations for the meetin
events industry in 2023.

Allsurvey respondents agreed that 2023 was an exciting year and full «
meetings and events industryl&ftér a3\fiEyealed that the nperben of in
meetings and events sigretsakbyn 2022. The industry has learned from the
taking place over the pasiithvtiiesatietophake sustainable Guagibés.
improvenseate evidetgdhnologyocus on sustainability, attention o ¢ U q O
beingnddvancementivansity, equity arsioimcl

The survey results provide a summary of changing attitudes and beha

industry in key aspects as follows:

1) Positive attitude towards the future of @@nidtiirstsy the survey
respondents were of the view that thpemsoberehtulicesume to
preCOVID level 2 §ears in North America, where survey respondents
a significant prevalemeetefwork, it was found that the nesoalker of smal
meetingamovexceeded th&019.

2) The importanceqaélison mee@®\AD was the period that organization
were forcedcetdoroaork from home or hybadangdmeldserson
meetings wereatbgmifidaol pronmmgprganizational engagennant, foster
corporate culture and valuespgenhancd O k ¢ k ° dngneel) O n mr
being and ingipth employee retention. It can be opsesoedtieatings
have become more important -h8eradiadyWwebeforewhich was
essentiahig lastthing Ok | wOmpe | gx _rgml qUO
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3) Procedures and tecliddogyc r g1 eOnj | 1l cpqUO |
changedith increased emphasis on simplicity and speed. 25% of the
business event particidastinteckt the registratithreyhaia 2019. It
has betrecasted that technology will make the booking and request
(RFP) processes edaisteranadl| also rededundarioydifferent
procedures. Moreover, event organizers intend to enhance visitor ex|
technology, both for virtual and physical events.

4) The mindset on sustainability, etivalgignd uniiGince several
organizations have made public commitment on sustainability, it is cc
to pagpecialttention to the selection of tourismodestinatotist
prioritizadarecertifiddrsustainability, for inmteswetjcaybon emission
reduction repotisttoternal and external stakehbldeegBrdppe
currently standsalatder in sustainability execution. Besides, 87% of ti
respondents reported that it was required of their organizations or
consider the issues ofetjuattgiyd inclusion in the selection of meeting
event venues, for instance, the number of women and minorities, or 1
service providers or suppliers owned by minorities, etc.

Global Activity

In terms of the overall industry outlook, activémseriiggaateupional

meetings and eventsgratisiopeomprise 5 key issues as follows:

1) Meetings ActiMity number of meetings has increased more rapidly thar
and it has been forecasted that the number of meetings should be
Survey respondertpasiive attitude towardbitia the industry in the
next year, while the tendency in terms of budget and travel approvals
to normal in 2023. laistialpatict the numberpairdon meetings will
return tihe prEOVID level withjieals.

2) Meeting Preval@hderecastiggetiat the number of all types of meeting
will increase in 2023, parpeutanty nmeetaigyshuted to a collective
wearinessrdine meetings (virtual fatigue). Besides, hybrid meetings v
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be top alternatives asapeasgliecontinents are willing to meet physically
the meetings or events. However, it has been forecasted that 29% of
in North America and 33% in Europe may still be hybrid events. It has
that the proportion of hybraglwileberggher in Asia Pacific at 47% and !
Amerie#d1%. As for the typesghe forecast stpatithe number of

internal meetings will boast the highest participant growth af 4.5%, wt
conferences and incentives are likely to have the lowest growth rate

3) Meeting Spdiree overall spending of meeting participants is likely to i
anaverage of 3.1% (same as in 2022). Participants from North Ame
should be entitlad tocrealbadget of 11%. The cost of event organizatio
participant is deemed to increase by -4csfle fresmsaland 3% for
international conferences and trade shows. When comparing spendi
internal meetings exhibit the most significant disparity in expenditure a
The Asiaiflfeacontinent resperdling USD 711 per person per day, whi
North America reported USD 554 per persorspaledagekiogsniaia
Pacific reported the spending of USD 565 per person per day, while
the spending of USD 427 per person pee dayc&sethdooapet cut is
required, survey respondents were of the view that 2 immediate imf
before any others are optional activities outside of the event venue
number of nights spent ¢26é6)blinget increase,th8%espondents
opinioned that 2 areas of spendingnhaeasmeant of experiences in the
city (32%) and increased adoption of technology (23%).

4) Hotels and Meeting:Spaeey respondents forecasted that the number o
and meeting spaces will increase after 2023. During the survey peri
hotels had higher occupancy rate than in 2019 already. However
forecasted that the numbeoofsated meeting spaces will still remain lin
in 2023 as seen from the increase in hotel rooms of only 0.7%, and m
only 1.4%. The pressure on meeting spaces should subside as 2024
increasehiotel rooms of 2.5% and meeting spaces of 2.7%. In terms of
professionals estimated that the price of a hotel room should increase
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due to labor cost, food cost, fixed cost and higher inflation rate, despi
variations can be expsstbdagiomas been estimated that the price of
hotel room in Asia Pacific should only increase by 2.5%, compared t
America. Given increased demand, the price tendermtiisuedaslijkely to
5) Global Ator air transport, it has been forecasted that airlines will rest
on main routes. Business and recreational travelers should once agai
travel internationally, even though the flight frequency and the numbel
mayot haveumetb the pOVID IeMassurvegsultevealed that 49%
of the event visitors traveled using the travel management company
bookings (Group Air), whereby 41% of the bookings were made onlin
mad through group air ticket bookindptefesk®ralp Air Specialist). Th
attractive price point was the major reason why survey responde
assistance of the group ticket booking professionals, which is someh
how it wasring the crisis. Furthermore, the air ticket price has been f
increase due to rising demand and inflation. Having a partner and pre¢
reduce the fees can effentivalya¢oludberavel costs.

Global Tréhd

American Express Global Meetings andl Eviadsstanetasted the global
industry trend in different issues as follows:

1) Focus on Internal Mé@tnaddressed earlididgiaiperiod when staff
members work from home or work in a hybrid arrangenaeaif Most org
the view that physical raeeting©O gk nmpr I r Or mmj C
cle eckclr*OdmgrcpOampnmp _rcOa:¢
well as promotéeialh) and retention. It can be observed that physical
have become even more important tharSoeibie STOMND results
demonstrated that large organizatave doet GiviEsibireg to pay for
this activi45% of the respondents explained that their organization:
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accommodation allowance. 27% received air travel allowance, and 4
to pay for meeting organization in other cities outside of their office lo

2) Destination Crid®eey respondents agreed that the majority of busine
in 2022 mainly happened domestically or within the region. Event pl
required to monitor the outlook and trasethests@tiegs athosis.
destinationswieadnce popular among recreationdhtssedisytable
increasecwrporate meetings andvidvemtfyrtiecreasn popularity
anticipated2@?23. Moreoveewaichccommodation has igoifnant
choider smatoup meetings, with increased demand for this event sca
The industry regards this as Micro Events;d&y eveaneaiha3p
participants. And oncentiosstal travalstoethe 2019 level, demand for
incentives travels should increase as well.

3) Attendee Wellbéihg q g Heimg i§ fhAssue that organizers have con
pay more attention to, both for physical and virtual events. Cautior
placed, for instance, to be middfalventsith tight schelkeeis the
past. Soonganizations piioktinef mwc c g UOnpgt _awOml
qf msj bOl mr O_ddc ar Oc & th¢ orgarzatgrd O f 1
care for safety and comfort of travels. Besides, survey respondents \
that previous issues arising from physical meetings no longer matte
eagéo meetperson again. However, this problem cotitascass tuf exist in
virtual meetings.

4) Technol@g@echnology has been playing significant roles in the me
events industry. Having a platform and software can facilitate faste
ticketing, allowing users to view the inforpniatiamdmepacayailability
immediately. The incorptratgattdatiows event planners ntore time
create the work or plan strategically. Moreover, technology also er
organizers to work with interested suppliers and hestmbde to acc
informatiton facilitate decisiaking and measure whether the outcome
achieved as planned.
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5) Air and Hotel Séiidars to high competition in the industry, meeting orgz
companileat maintain setaigphip with suppliers are usually at an advant
as thegarpropose teughftevensand date that gel Ougr f O
demantdsing technology also helps make planning and booking of hot
easier. And since many suppliers (hotels and airlinglsarare requ
sustainability repoestavitgioals on divezgiytygnd inclusion (DE&I), it
has lsemémperatiteleveragechnolomyenhangmmgcessesated to
sustainability. For example, airlines have introduced contactless bag
facial recognition atldofmstaow facilitate guest\witbokit physical keys
or through onlinedichawcessésese advancements significantly minir
hassles and streamline procedures, enhancing the overall enjoyn
experiences.

6) Meeting Managerba roles of meeting planners will becomei@ven mor
as many organizations are intending to organize dimetioaal meet
strengthegteamworkielit plannare not only fotoeskpand their
responsibility béyond gel O | bOj megqgr gagq* Omp
being as bebartethegre also expected toimaunicate with customers at
the functional lebeittennderstanddyreamiakvirtual or hybrid meetings.
They also need tsugffgstions on sustainabiléguitygadsityglusion.

7) DiversityquitgndnclusiamDE&H considered a conditiopuspddesy
global event organizers. 87% of the survey respondents mention
organizations have been trying to incorporate this condition as part of
event, for example, selection of destinations with access of people
culirg hiring of different groups of suppliechamtksafeings that
can be accessed by everyone.

8) Sustainabiligt the moment, the term sustainability is not used only su
but has become a requirement for all large organizatinasd$he project
have @&learfocusin sustainability managenstauldridgratéhe
sustainability report from suppliers and other sources. The project ow
or events must etdoracgustainabikiycompassing the measurement
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reduction, and reporting of environmental and social impacts, while
potential progvemeover, the use of platform technology will facilitate ¢
carbamissions data and communications. Education is therefore criti
meeting planners to think and plan more actively on sustainability. T
GBTA in 2022 stated that 90% of the organizations are in need c
managemeactices to create a roadmap that helps the organization s
follow umé report the results of sustainability management in a mot
manner.
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Chapt®r
A Study of Social Impact Assessment from Competitor C

Followitige eagperiodfter tlritbreak COMIBhdnternational Congress and
Convention Association (ICCA) resunesdmapartiggrti#@iaciding with
the World Health Organizitign@\W HibeatjC O¥Dwas qaridnger a global crisis.
In this reg@rd, A ? Uagiénparakeput cd hold for 2 years d@21.2020

As of nolCCraseported that different countries and cities have resumed
meetings and events again, whereby 8a%oojdhe etdatigsically like before
the pandemic. The data from ICCA stated that in the past year, ICCA mer
organized a total of 10,500 meetings and events (compared twith3,245 ev
9,000 of tHeemimperson and hybrid Bver2822 ICCA ranking highlights major
or countries that exhibited exceptional qualities in thenneésdayemsEmning as
and hybrid events.

The meetings organizatior2@aorevealedhibab@ countries with the
highest number of meetings and events are 1) United States of America (€
(528 events) and 3) Italy (522 events). The 3 key continents with the hi
meetings and events are Europe, NorthPPaniicca and Asia

Euromtands out Wighhighest number of meetings compared to other co
There were 5,684 meetings held in 40 couttpisonnmtrials Wik the highest
number of meetings held wers28) tBpas2 )il times and 3) Get8dany
time#the city levelidp@ cities with the highest number of meetings and eve
were 1) Vienna, Alisieatimes 2) Lisbon,(Rddtugaes and 3) Parigl 3ance
times.

For North and South America, there were 1,736 meébigld)sthelttiestotal. T
with the highest number of meetings held were 1) Unii€é8®Gtares &) Ameri
Canad233 times aMe3)anl45 timésthe city leveltdp8 cities with the
highest number of meetings and events held were 1) Béénisesrdy, Arge
Montreal, Caisgldimes and 3) Mexico i3 Kkiteeiso

Moving on to Asia Pacific, there were 1,239 meetitoypsS loeldnimiéstal. The
with the highest number of meetings held22&r¢irhpda)aRepublic of Korea
(South Koid#&p times and 3) AlistBatienddthe city levelidpd cities with
the highest number of meetings and events held W@t eiieSiayGmoal,
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South Kaidad Or gk c qO_ | b O1"' W55 times.d st mn |
thefhglobal rankirthdéarumber of meetings and eventsdtelddh 20R3,

while Bangkakirdae Upositionth a total of 50 meetings dodrayémssame
periad

The numberestingeld in 5 conti@QCA, 202 analysSM{T

Qhis repompostnl TCEB is a compilation of infornzataptiontt DeG A A 2 |
criteria for the selection of benchnekiggntities;count tifrerdatiae 4
countries with the highest number of meetings and events held, namely
Korea 3) Australia and 4) Singapore. The meetings ahésasitectsthtistics 1
countries are displayed in the following exhibit.

The numberegdtmdge®ld in 5 Asia Pacific@CQ#tie622
0An analysis by SMC
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