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WORLD
OUTLOOK

‘Behavior is increasingly
shifting online, with
nearly 50% internet
penetration globally in
2016’

According to information published by We are Social Media (WeRSM), one of
the largest independent websites dedicated to social media, more and more
of the world is experiencing the digital era. Global internet penetration in
January 2016 was 46%, representing a 10% increase from January 2015. The
main drivers of this increase are the Middle East (up 17%), Africa (up14%),
and APAC (up 12%).
The most popular devices used for connection to the internet are still desktop
and laptop computers, but their share will inevitably be overtaken by mobile
phones, which have gained 17% usage year-on-year, while desktops and
laptops have declined.
Among those connected to the internet, 31% are active social media users.
The most popular social media platforms are shown below:

Number of Active users (in Millions)

In Thailand specifically, the most frequently used social platforms are
Facebook, Line, FB messenger and Google+.
From a MICE perspective, planners should consider devoting more budget
to communication with their target audiences via social media. The growing
impact of social media will help lanners reach their objectives in terms of
communicating event content, enhancing appeal and maximizing attendance
numbers.

Source: wearesocial.com
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RISING INDUSTRY
‘Virtual Reality (VR) - breakthrough technology
with multiple applications - is expected to hit
the first billion dollar sales in this year’

Deloitte states that 2016 is
expected to be the first billion
dollar year for the VR industry,
with about $700 million in
hardware sales and the remainder
from content.
VR has multiple applications,
both consumer and enterprise,
but in 2016 Deloitte expects
the vast majority of commercial
activity to focus on video
games. Estimates comprise
sales of 2.5 million VR headsets
and 10 million game copies.
Virtual reality hardware offers
visual immersion via a wideangle, head-mounted display
that shows a stereoimage in 3D.
Sensors in the headset track the
user’s movements and change
the user’s view accordingly.
There are likely to be two
main types of VR device:
‘full feature’ and ‘mobile’.
Full feature devices will
be designed for use with
either the latest generation
games consoles or PCs with
advanced graphics cards.
‘Mobile VR’ incorporates a
high-end smartphone’s screen
into a special case, enabling
the headset to fit more-or-less
snugly on the user’s head.

Source: www2.deloitte.com

Virtual reality is a fantastic
innovation which can
d e m o n s t r a t e what the
c u t t ing edge of technology
is capable of today. VR’s
capability is likely to improve
further still over the years as
processors improve, screen
resolution increases yet further,
and content creators learn how
to create for the format.
Nevertheless, any company
that is considering VR for any
purpose should have a careful
look at the likely market.
Recent breakthrough technologies
that required consumers to
wear something on their faces
have not proven to be mass
market successes.

- Airports: VR can experience
the delegates journey as
soon as they arrive at the
airport such as information
desks, check-in, security,
shops, lounges, gates, boarding
and etc.
- Conference centers, exhibition
centers: VR can demonstrate
meeting rooms, conference
rooms, exhibition space.
- Hotels: VR can demonstrate
all types of rooms, room 360
degree views and amenities.
- Destinations: We use VR
to demonstrate monuments,
natural wonders and other
attractions.

While VR headsets may sell
better than smart glasses or
3D TV glasses, companies need
to consider that using the
technology may require a set
of behavioral changes that most
people are unwilling to make.
As the VR is particularly powerful
for simulations, we may make
use of it to improve business
related to MICE for example:

$700 million
in hardware
sales in 2016
3

MICE

TRENDS

1 Flexible event space: Attendees are looking for more convenient

‘New standards are developing for conventions,
and planners need to keep an eye on trends’
Clearly, the number and scope of events nowadays is far
greater than in the past. In this issue, we will share
3 trends that are expected to shape the future.

it too. From activities downtown, to off-site trips, attendees want to
experience and connect with the destination.

pre-event space where they can comfortably network, check emails
or social media, and take breaks. Having a space specifically for a
Customized service: Providing set service offerings will no longer
coffee break is no longer enough; attendees want to be able to take 3
be enough. With the rise of non-traditional meetings, custom
a break at any time throughout the day.
approaches to event experiences are the new standard. Venues
will need to work closely with planners to understand their vision
2 Connecting with the destination: Event experience now extends
and co-design custom solutions and services that help realize their
far beyond the venue. The destination isn’t just the event itself - it’s
goals.
the location, amenities and social & cultural spaces that surround

ASIA’S MICE UPDATE
‘Hong Kong announces special privileges to attract international
meetings, incentive trips and convention groups’

As stated in many previous issues, the
MICE industry has been growing and
many countries want to share this
attractive cake. Hong Kong has now
launched a special promotion to
attract international meetings,
incentive trips and convention groups
with special privileges for delegates.
The campaign runs until 31 March, 2017,
and is operated by Meetings and Exhibitions
Hong Kong (MEHK) together with industry
partners. Highlighted offers are:
Complimentary cocktail receptions at
some 40 hotels
“Incredible offers at world-class
attractions”, including Hong Kong
Disneyland, Ocean Park Hong Kong
and more.
Free cultural performances at all
events.
Airport shopping and dining coupons
worth up to HK$2,000

‘The Japanese government fully
supports video relay services using
online sign-language interpreters
to reduce communication barriers
for deaf people’
Before advanced videotelephony
technology such as FaceTime became
available, deaf people who wanted to
telephone had to record themselves
and send an MMS, or send an SMS
with inevitably unfamiliar sentence
structure. Telecommunication used to
be very difficult for deaf people.
Recently Japan has adopted video relay
services, which use online sign
language interpreters to help deaf
people to communicate with others.
They just have to have a smartphone
or computer with a video application
such as Skype. Deaf people who use
this service can communicate with relay
service interpreters, who first translate

to the receiving party, and then do the
reverse. This two-way service is very
helpful but was not widely used until
the Nippon Foundation (a Japanese
non-profit organization) used this
service to facilitate and help deaf
people after recent earthquakes in
Japan. While 20 countries in Asia,
Europe and North America partly
subsidize the service currently, the
Japanese government aims to fully
subsidize it within the next fiscal year
to give deaf people equal access to
telecommunications.
This service is clearly beneficial for
MICE business, as it will eliminate
communication barriers between deaf
and hearing members of any audience,
enabling Information and knowledge to
be effectively shared between them in
meetings and conferences.

Hong Kong’s stated aim is to turn successful
events into truly memorable ones.

Source: The PCO, Issue No.75
: www.halifaxconventioncentre.com
: M2F magazine, issued 22 July, 2016
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THAILAND’S

MICE
UPDATE
New incentives are expected to
be offered after legislation
affecting prospective investors
in Thailand’s coastal provinces
of Chachoengsao, Chonburi and
Rayong. The three regions have
been earmarked for development
as part of the country’s Eastern
Economic Corridor (EEC)
project. Privileges will include:

• Exemption from Personal
I n c o m e Ta x ( P I T ) f o r b o t h
local and overseas investors
or an obligation to pay only a
10% maximum

‘Attractive Incentives
for Coastal Province
Investors’

While no implementation date has yet been announced for the
proposals, an action plan with regard to EEC development is
expected within three months.
The EEC, with its three coastal provinces, has been conceived as
a planned economic zone for industrial, infrastructure and urban
development. Envisaged by the government as a prominent trade
and transport hub within the ASEAN region, the EEC will
accommodate industry clusters from ten officially-promoted
sectors, including smart electronics; next-generation cars; tourism in
the affluent, medical and wellness sectors; agriculture and
biotechnology; food; robotics for industry; logistics and aviation;
biofuels and biochemicals; digital services; and medical services.

• Possible approval for US
dollar transactions, with
permission for foreign banks to
establish EEC branches also
under consideration
Assistance for investors
looking for suitable sites for
their operations
• Five-year work permits for
all approved investors
Source: www.economists-pick-research.hktdc.com
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‘Steps to
run effective
meetings’

USEFUL

TIPS

Any successful big event or conference should apply the same fundamentals as small meetings to be effective.
In this issue, we are bringing you back to basics by suggesting about how to run effective meetings.

Source:www.forbes.com

1

Make your objective clear: Before you send that calendar invite, ask yourself:
What exactly am I seeking to accomplish?

2

Consider who needs to be invited: When you’re calling a meeting, take time
to think about who really needs to be there. Time is a very valuable resource.
You’re asking for people’s time to join your meeting, so make sure both
parties will benefit from their being there.

3

Stick to your schedule: Create an agenda that lays out everything you plan
to cover in the meeting, along with a timeline that allots a certain number of
minutes to each item, and email it to people in advance. Please keep in mind
that the best duration is 60 minutes per meeting.

4

Take no hostages: Don’t let anyone talk more than their fair share as we need
input from the group to make it more effective.

5

Ban technology: Devices such as iPads and smartphones can distract
participants’ attention.

6

Follow up: To avoid different interpretations among participants, we should
wrap up by sending an email comprising all the points we wish to highlight.
This should be sent to all participants within 24 hours of the end of the event.
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‘ASIA COLD CHAIN SHOW 2016 (ACCS 2016) running
from July 6 to 8, 2016 at BITEC in Bangkok, proved
successful in quantity and quality’

PAST
EVENT

ASIA COLD CHAIN SHOW 2016 (ACCS 2016) was an exhibition & conference event that featured new
technology and products of cold logistics, temperature controlling, refrigeration, storage, distribution
and cold supply chain sectors. This 2016 edition took place July 6-8 alongside ASIA WAREHOUSING
SHOW 2016 at BITEC in Bangkok and itself was participated by more than 80 exhibitors showcasing
over 250 solutions. More than 5,800 visitors from 34 countries visited the event.
Post-show survey confirms a success story of ACCS
2016. Both exhibitors and visitors were satisfied with
the event. The exhibitors survey found satisfactory
results that…

Likewise, the visitors survey showed
satisfactory results.

97% of exhibitors were satisfied
with the quality of visitors.

86% of trade visitors were
decision-makers.

82% said the show was a best
place to network with top-level
executives.

62% was the percentage
increase from previous year.

80% rated the show very good
place to find new business
opportunities, and
71% showed likeliness to
participate at future editions.

38% were international visitors
from more than 30 countries.
Overall, there were 5,814 visitors
and 253 of them were delegates
from supply chain sectors.

In conclusion, this show was satisfactory to both exhibitors and visitors and it might
as well become a challenge for the organizer who run the next year edition.

www.asiacoldchainshow.com, Manch Communications report
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UPCOMING EVENTS
Segment
Incentive

Convention

Event

Date

Hsin Ten Enterprise Co., Ltd. Phuket Island
Tourism
PHID Star Academy Pattaya

Hilton Phuket Arcadia Resort
& Spa, Phuket
PEACH, Chonburi

The Second Session of the “Goldfinger”
award ceremony

Maple Hotel, Bangkok
The Idle Hotel, Ambassador City
Jomtien, Pattaya

6 – 11 September

Xiuzheng Pharmaceutical Group Company
Limited Incentive Tour

Royal Cliff, Pattaya
The Zign Hotel, Bangkok

20 – 30 September

AAP & TPA 2016 BANGKOK CONGRESS
ICMIT

Exhibition

Destination

3 – 10 September
6 – 8 September

Plaza Athenee, Royal Meridien Hotel, 3 – 5 September
Bangkok
19 – 22 September
Swissotel Le Concorde, Bangkok

THE 15TH ECR ASIA PACIFIC
CONFERENCE & EXHIBITION 2016

BITEC, Bangkok

20 – 21 September

ASHRAE CHAPTER REGIONAL
CONFERENCE 2016
Engineering Expo 2016

Centara Grand at Central Plaza
Ladprao, Bangkok
BITEC, Bangkok

29 September
– 5 October
1 – 4 September

Thailand Lighting Fair Powered by Messe
FrankFurt
Bangkok Furniture Fair 2016
Food & Hotel Thailand (FHT) 2016
Coffee & Tea Culture 2016
Hospitality & Retail Technology Asia 2016
Wine & Spirits Thailand 2016
th
58 Bangkok Gems & Jewelry Fair 2016
SIMA ASEAN Thailand 2016
GASMA PRINT 2016
A-Plas 2016
3W & CPPE Expo 2016
Cogen & Small Power Plant Expo 2016
TILOG – LOGISTIX 2016
BMAM Expo Asia 2016
GBR Expo Asia 2016
PULIRE Asia Pacific 2016
Concrete Asia 2016
CCE South East Asia – Thailand 2016
Thailand LAB International 2016
Asia Pacific Coating Show 2016
Beyond Beauty ASEAN Bangkok 2016
World Spa & Well-being Convention 2016

BITEC, Bangkok

1 – 3 September

IMPACT, Bangkok
BITEC, Bangkok
BITEC, Bangkok
BITEC, Bangkok
BITEC, Bangkok
IMPACT, Bangkok
IMPACT, Bangkok
BITEC, Bangkok
BITEC, Bangkok
BITEC, Bangkok
BITEC, Bangkok
BITEC, Bangkok
IMPACT, Bangkok
IMPACT, Bangkok
IMPACT, Bangkok

3 – 11 September

7 – 10 September
7 – 11 September
8 – 10 September
14 – 17 September
14 – 17 September
14 – 16 September
14 – 16 September
21 – 23 September
21 – 23 September
21 – 23 September
21 – 23 September

IMPACT, Bangkok
BITEC, Bangkok
BITEC, Bangkok
BITEC, Bangkok
IMPACT, Bangkok
IMPACT, Bangkok

21 – 23
21 – 23
21 – 23
21 – 23
22 – 24
22 – 24

Thailand Convention & Exhibition Bureau (Public Organization)
Siam Piwat Tower, 12Bth & 26th Fl., 989 Rama 1 Road, Pathumwan, Bangkok 10330, Thailand
T. +66 (0) 2 694 6000 Facebook: http://www.facebook.com/tcebintelligence
F. +66 (0) 2 658 1411 Website: http://elibrary.tceb.or.th
E. research@tceb.or.th

7 – 10 September
7 – 10 September
7 – 10 September

September
September
September
September
September
September

