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o dmsudnaaudesidudvesanaimnssuludvesUssimalvenonansuiuiasiuluussmaniin (cor) Ao

0.84% FIUINUUTUT NI UaYNANSTTIa TN semalneT 2015 Teeenlng aaY.

WHUAMEUALEASIRALTIN NS INANSENUNLAS IR avesgaann s ludUssmelneg

UHUATNT 1 DINTIURNENTENUNIBATYFRAvasanamnssuludvasUszmdlng

MICE OTHER BENEFITS MICE COMPETITIVENES
ECONOMIC IMPACT GENERATED BY
THAILAND MICE
o 3.5 times
[ more spending per
Exhibitio day than leisure
travelers
B e 2.1times
:l Government Tax: more Value Added
Convention Incenti =p illi per worker:
pronive = $ 10'4 b|"|°n contributing more
to Thailand GDP
- Job Creati
reation: .
_ ( ° _ 1.6 times
D 164,427 jObS faster growth than

overall industry
growth

[8222.7 bil.
[i\t/"

P
@‘i MICE GDP Contribution: i/g @Q Q @] 2 times

= contribute more on
$1 1 3.5 bl I . Networking Brandingof Industry Skill tax than its GDP

Opportunities Thailand Sharing contribution

®  NANTENUMBATUFNAAETINYRIAINTTUVRIRAAMNTININGY 2015 pgiiuseunn 1135 Wuduum

Wiguwiniu 0.84% GDP vasUsemalnglul 2015

o nslddenmuaanianssuvesgramnssuluglud 2015 Yszanunisalegi 222.7 uduum

R

'
o

o nqugsiavesgnamnssuludiinisnszaedndiutuduegsilaeiinisdaussguunnunisidndiugaiian
o8l 319% VomansENUINAATIgRATLR LAy 30% Tesnslideiiun

* uenNHANTENUMAATYERILE gramnsniluddsieliiAnnausElovidugan wu Sjuraaansadauiu
mEnngeannssuludlavseana 10.4 Wuduum wazifianisd1sudnussann 164,427 suns Tud

2015
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e wananuauselevlidelSunauds geamnssuluddadudinlunmsaiauaietienisgsia afnsidun

Wifuuseinalne uagvibifanisudsdurinweanuiseningeaivnssy

unuNNi 2 dgunansenuvesananssuluduasUsemdlne

Economic Impact Other Impacts of Thailand MICE

MICE industry in Thailand contributes 0.77% of overall Besides the quantitative benefits, MICE have contributed
Thailand GDP

to Thailand in terms of networking, branding of Thailand
and cross-industry skill sharing

Exhibitim‘ .«ating

Convention Incentive

Tb% Government Tax:
= 810.4 billion

R ICLCS Job Creation:

MICE Expenditure: [ 164,427 jObS

% B222.7 billion
®

° MICE GDP Contribution:

EB 113.5 billion Networking Brandingof  Industry Skill
Opportunities Thailand Sharing

MnNsAnwINUNTNRusludiunelminnsianesoTukas A 998N SR UNILINANUNRUNIANaNTHNND Y

o TuudUsununsldaesetu dniduneludldaesetuuinnininfuniaieingeu Ussana 3.5 Wi
o niunludayldielaendesgn 16,095 vn vagtinviesivieiniewarlidneey 4,616.49 um
o

wiNALR UM RNRaY (9.85 Ju) aiinnsinanfeAuunIdnunslud (5.28 S1) weadnuaunislug

Hudsmsinislidengandn
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LUAINT 3 nsilSeuiisuserdnainfumsludnuinfuniaivenneiou

Traveler Spending per Day Traveler Spending per Trip

MICE travelers’ spending per day is 3.5 times more than Despite the fact that leisure travelers are staying longer

leisure travelers’ spending per day (9.85 days) than MICE travelers (5.28 days), MICE
travelers are still spending more (THB 84,982.60) than
leisure travelers (THB 45,472.43)

3.5 times 1.9 times

o (]
[ . [ ()
= ~ I« = 2 =

MICE Traveler Leisure Traveler MICE Traveler Leisure Traveler
MICE Traveler: Leisure Traveler: MICE Traveler: Leisure Traveler:
816,095.19 84,616.49 [384,982.6 845,472.43
(spending per day) (spending per day) (Spending per trip) (spending per trip)

gramnssuludvessemalve WaWeuivanaiovesgnavngsy:

o gramnssuludiiunuvlunisduaiy GDP: WallSeuiieuluiiuussnu nuiminaulugaaimnssulud

M 2.1 whanndeiedgveassuluningnanssuay

¢ & o a a ' < o a A | o
L4 Qmﬁqﬂﬂiillill“li L‘Uuq@ﬁﬂﬂﬂiiﬂ%uﬂ?ﬂﬁ]iﬁy]LG]‘UIG]@?J'NTJ@LT]Z IﬂEJE]C‘ﬁ’]ﬂ']'ﬁLG]UIG]LQ@EJG]E]‘?.JE:JNﬂ'J']E]Gﬁ’]ﬂ’ﬁ

103quLAulavee GDP U 2009-2013 £ 1.6 11
®  nENgaamnIsulud anannssuludiinisTnenBuinndt 2 witveanseasasy GDP

o 1yl 2013 yn 1 vwiiaauy. M3ereliAnnsdauaiucor egil 104.27 ym
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¢ Value Added
per Worker

2.1 times

more Value Added
(GDP contribution)
than average worker

+ MICE contributes more to
GDP

* Comparing GDP
contribution per worker,
employees generated by
MICE industry contribute
2.1 times more than
average employees do in
Thailand

WRUNNT 4 Fuaviidfguasgaamnssluduasusemalng

Thailand MICE Figures

/ Growth Rate

1.6 times

faster growth rate
than overall GDP
growth of Thailand

* MICE industry is fast-
growing industry

* CAGR (Compound
Annual Growth Rate) of
MICE industry is 1.6
times higherthan
Thailand GDP growth rate
(2009-2013)

@ Corporate
Income Tax

2 times

more corporate tax
pay compare to MICE
GDP contribution
rate

* MICE contributes more
on tax

» Comparing GDP
contribution of MICE and
Tax contribution of MICE,
MICE industry pays 2
times more tax than its
GDP contribution

Return on
Investment

104.27 vant

=Economic Impact
(VA) / TCEB Budget

+ As of 2013, per every 1
baht that TCEB spending,
total 104.27 baht of GDP
contribution was
generated

waunmeuaEndliiuseaidRyvesgeannssuludvesssmalvelasuendszinn M, |, C, E

Total

WAUAINA 5 Naﬂiz‘ﬂ‘U“UE]\'l@qﬂﬁ']%ﬂiiilh]‘ﬂﬂﬂ MICuaz E

Expenditure
(baht)

Total Value

Added
(VA, baht)

VA per
Delegate
(bant)

VA per
Event
(baht)

Job

Creation
(jobs)

57 .3 villion

(2015, estimated)

31.5nvillion

(2015, estimated)

121,119.7

(2014, estimated)

10.5 million

(2014, estimated)

40,779

(2015, estimated)

45.9 villion

(2015, estimated)

22.0villion

(2015, estimated)

81,794.2

(2014, estimated)

9.9 million

(2014, estimated)

33,047

(2015, estimated)

66.4 villion

(2015, estimated)

35.6 billion

(2015, estimated)

110,579.2

(2014, estimated)

12.1 million

(2014, estimated)

46,735

(2015, estimated)

53.1 billion

(2015, estimated)

24 .4 villion

(2015, estimated)

138,840.4

(2014, estimated)

253.6 million

(2014, estimated)

43,865

(2015, estimated)

55.7 viltion

(2015, estimated)

28.4 vitlion

(2015, estimated)

110,544.3

(2014, estimated)

13.8 million

(2014, estimated)

41,107

(2015, estimated)
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AR IUANLARTIIUNANTZNUNNIRSI N19SaY wazsalliowasgaainnssuludvasyszmelve

M151971 1 USEUIUNIHANTENUNIIATY N198u wasnansenurailiasvasanaminssaludusamalnel 2015

Summary Direct Indirect Induced Total
Spending 131,893,889,554 75,543,539,856 15,274,645,284 222,712,074,695
GDP 82,531,200,659 26,452,567,387 4,538,774,962 113,522,543,008
Tax 7,234,706,073 2,727,166,697 405,783,669 10,367,656,440
Employment 112,064 43,127 9,236 164,427

WRUNNT 6 NANTENUMMALATEgRalaesIuvasUszndlne U 2009 uaz 2015E

Total Economic Impact of MICE in Thailand

million THB
250,000 Spending
222.7 bil.
200,000
150:000 Spending VA
114.1 bil. 113.5 bil.
100,000 | S—
VA
58.0 bil.
50,000 —- |
2009 2015E

m Meeting = Incentive mConvention ® Exhibition
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A15797 2 USEANUNISHANTENUNIATI N19du uwasnansznusailiasvainisdnuseyulul 2015

Meeting Direct Indirect Induced Total
Spending 30,443,047,793 23,422,585,199 3,438,313,061 57,303,946,052
GDP 22,277,982,525 8,226,351,410 1,021,675,394 31,526,009,329
Tax 1,551,518,241 840,913,310 103,621,336 2,496,052,887
Employment 25,047 13,376 2,356 40,779

= v T | o ' a 4 o o~
A15197 3 USTUNRUINISHANSZNUNIATE NN9903 LazkansenuaaIlasuaIn1sinnsiaaiienivesneialud 2015

Incentive Direct Indirect Induced Total
Spending 30,507,644,174 13,175,713,115 2,187,235,663 45,870,592,952
GDP 16,723,214,695 4,631,353,368 649,924,779 22,004,492,843
Tax 1,490,770,896 386,380,030 57,426,566 1,934,577,493

Employment 24,883 6,857 1,307 33,047

A19197 4 USTUNRUNNSHANTENUNIIATS N198aY LLaSNaﬂi%‘V]‘U(ﬂ'aL'ﬁax‘ﬁlENﬂﬁiﬁﬂﬂ’]iﬂi%ﬂ!muﬂu"l%'}ﬁiu% 2015

Convention Direct Indirect Induced

Spending 36,099,138,775 25,920,653,075 4,406,780,995 66,426,572,844

GDP 25,196,084,394 9,097,324,217 1,309,450,194 35,602,858,805

Tax 1,906,765,985 824,267,653 121,482,243 2,852,515,881
Employment 29,977 13,990 2,768 46,735

©Frost & Sullivan 2015 14
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A571991 5 USTUUNISHANSINUNIINTS NN999Y LAZKNANSENUABLLRIBINTInuLARsduALazinssAnslul 2015

Summary Direct Indirect Induced Total
Spending 34,844,058,813 13,024,588,467 5,242,315,566 53,110,962,845
GDP 18,333,919,045 4,497,538,393 1,557,724,595 24,389,182,034
Tax 2,285,650,951 675,605,702 123,253,523 3,084,510,176
Employment 32,155 8,906 2,804 43,865

= = a @
WNUNINWN 7 ﬂ’]iL‘UiEIUL%EJUE!GIH’]‘V]HiiSJI‘uiZﬂUIﬁﬂ

Comparison with Global Benchmarks
Singapore MICE Industry — 1.06%%
0.84% South Korea MICE Industry — 0.8% 2

1) Singapore TourismBoard
2) KBFinancial Groupresearch report

Hong Kong Exhibition Industry — 2.0%
of GDPY
UK Exhibition Industry — 0.4% of GDP?

Exhibition,
0.18%

1) HKTCDreport
2) Oxford Economics—Economiclmpactof
UK Exhibition Industry

Vienna Convention (Conference)

Convention, Industry — 1.14% of GDPY

0.26%

1) Sustainable Developmentreport, UN

UK Meeting Industry — 2.4% of GDPY)
US Meeting Industry — 3.18% of GDP?2
Singapore Meeting Industry — 0.59% of
GDP2

Meeting,
0.23%

1) Meeting Professionals International report
2) Singapore TourismBoard

2015 Thailand MICE GDP contribution

Source: Thailand national 2015 GDP data is based on NESDB Thailand database— Quarterly Gross Domestic Product Chain Volume Measures
2 Q4/2015, Frost & Sullivan analysis

! ' < a aa a ¢
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2. uni

2.1 YBULUAVBIIATINSG

v '
o o =

drnudsasunsdauszyguuazingsenis (esRmsumaw) wie aalu. Indsduiieasisussmalnglndu

a = a k%

AUgNA1INITInUAINsIUN1egsna Mleuludennudn dau wasnelulad Neznsequlifnanuiiasieietned

q

Px%
a o

e semall gavu. Jadavinisfnyidelitunniiensisdeunanssnuniasugiavesgaannssuludlulszme

e

aavi.ImnunvauInURINISANE L) fAanalul

- NANITENUNALATYFAAETINVDI0AAMNTIULNG Azuansluniievesduuv wagdnsnfeuasvomdnsig

wavwlulszwalve (GDP)
- HaNIENUNNIN1SRUAIUTZINANIINNISIAiuMBTAeTulugeannnsulud
- midsnulaggnamnssuludlulseme avuandluguuuuvesanfisuindnnudugal (FTE)

- yueaaziwilliilueuAnvesgnamnssulud

2.2 Atleuvasanamnssulud

gmamnssulud wnefia msdaUszgun nsvieuiizafieduseta msdauszguuund waznisdnuansdun

[

WA FeanpugInUseyuoTdnuiung@ (IAPCO) tofianudananilins

- MsdaUsern vianedis MsdanstirumnsudiiuiiouaniUisudeyaniovas dreg1udu Museyy

o =

afloyUsednt UseauanenIsunig 2

o

- nMsvieaigiaduseda vunens nslisnsTarsenauwnudusisiadvsuanudnsansenay

- MsdausTIUIUNG vinelis Msussguieenwuuind sy msedvse widenans nswilym wavnns
Tid3nm

[ [

- MIIARAAFUAUILIYIA uedie nsiaueumvseusnisutungutmane niingUssasdnaniiients

VPNTONTATNNTIUF
.|
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2.3 gusznaumsluanaminssulug

Yo

Ausznaunslugaamnssulud uuseenidu 2 Ussian fe §3naulud (Event Organizers %o EOs) uazfdn

Y Y

ImieduAwazusnis (Vendors)

2.3.1 ;ﬁi‘]’mﬁulwﬁ (Event Organizers)

= PEY <
WHUNINT 8 g«jamm‘lwﬂ

Event Organizers

Professional Conference Professional Exhibition Destination Management
Organizer (PCO) Organizer (PEO): Company (DMC)

HInnsUsEyudunniloandw (PCO):

- FLHUNNTINMTUTEYLAUNWT UagnsUTEYTTINa
- AUTIUNTINURUTANUAININ 3-6 LBu
- mafvupaaufidneny Yuediudede wu madndeaanud dunu anudgale sy

@

HInulingsAnisileardn (PEO):
- AfiumTNuRuIanuaImil 1-2 Y
a Fo v N jaa
- UNINTINUNNIEIALTUTDUUU U
- Tumsidenaauiidanu svAdadsfidrunanidudneu mnduasdufidisineny audiu
UsEmiudnnisvieaiien (DMC):
- MURUNTTBLNE L AMUANIS U135 IN19g3A IaeRuuT e

- AIUNITIRUIAUAINT 1-2 LHoU

- matmupaaufidnnu Yuegiviadeu nsididsaniui Aldde anudgela Judu
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2.3.2 findnvingduRuazu3nis (Vendors)

= Yo o ' o <
WNUNINN 9 H‘\]ﬂ’\]’l‘ﬁuﬂﬂLLﬁZ‘Uiﬂ’liﬂluqﬂﬁ’]WﬂiiﬁJ‘Lu‘U

Vendors
= e — : T >
1 = i

4% = : . e 2 T / ‘;' ‘ ml -‘N EE
Booth Stand Contractors ..
Lo (BSCs)

1S 9LSUFDUNIAIIU/:

- uanundmSudanisuszgunisgsio (sausw) nsussyuduuun (sausu/anuiidnau) vie 9y

UN33ANT (@0 UNTAL)
- anundnnundvadsddulsenalne lown veUssguwianIidsng lumauiwn wagseda wisineu geaa

- ddlvgiJugnavnssufifinsamugs waglinaneuwnilunisdniunisas

v
o

- ManseRuiifaue 2 U @Emsumsussya) 89 7 T @miunuiingsenis)
HLAUSNMuUNIInYs:

- IANTAUANLINTUNITANRAIYSUA TLAAIEUA

v

- JuagiunalsznaunIvegnamnIINNUingsANsLarUiINTINYeIsTUIA

- A EUNTNMRUTANUEIUTN 1-2 Weu (ldsiudumnauniseanwuy)

o

- finaedsUnuunegsnanansauiureeienauaueInNfeINIS A

Aliusmsenuladasind:
- gtuayuauiingsenis Inensvudadudinludanundnau

- nausznaunsiunltuvzenleaiunalsenaun1sveRRaIN T SUNUTINTIANS

- eldveamnniazlaunnnnsatvauuianssuiiietesivanamnssuludiieadntes

©Frost & Sullivan 2015 18



FROST & SULLIVAN

< e @ <
WHUNINWT 10 mswaﬂmnumammm%ﬂssﬁlwﬂ

Professional Exhibition

Organizers (PEO)*

Professional Conference Organizer (PCO)

r'y
Destination management Company (DMC)

I — X
o Hotels Venues Booth Stand Contractor Logistics
o
'8 = Strong Association = Strong Association = Strong Association = Strong Association
5 with PCO and DMC with PCO and PEO with PEO and weak with PEO and weak
> association with PCO association with PCO
——— » Strong Association
* PEOs also manage trade conferences during the trade shows e mmeomooo » Weak Association

2.4 NM3UsEIUNANIENUNALATEENIADDLLS

N1sUsTiuNaNITENUMAATYERA A nsnaaeuransenuludiufanssumsasugiatuiuilaiuivisly
% a oA Aa a < vao a a P a ¢ a 4 -
aulTiayaaiunddesegia WunsldisniagalsnaiieussiliunaUstlovimaasvgianlasinismie

PAEMNTINTL WNingATegia uazyuyulagseunlaTIN1sUIegna NI TUTuAeg

v
[ o

msfinwinsall Finguszasdlunisilygannudnsa deialull

o ¢ A

- msfnwll Tnguszasdiiiowandlimsiuitgnavnssuludlurieshudiulaiaduayuasvgiavesussmna

e

- msfinwil wlianeinauselevinuasegiaaingeamnssulud 1w arldieudazuimaiunsoadia

wiswgnalulszmalnglaagnals
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3. YBULUANITANEN

3.1 NSUTZEUNANTENUNILATEFNAVDIRAEMNTIU LN

NANTENUNLATEEND AB Hansenulud1auianssunIamsusnaluiunlafiuints Falun1sanwidaiunsaues

“uansznu” Tususingeaall

Expenditure
/ Spending

Value
Added

dwmsuinguszasdveinisfinwil Aflomvesyar vzl

a

[

M13197 6 NsUsTuRANIEMUNIuATEgRIvRanaMnTSH LA

- Measures of Economic Impact Rational

It includes spending of event
organizers, delegate spending, vendor
spending, investment spending, and
MICE employee spending

It includes the sum of wage income
and corporate profit generated in the
study area. For this study, it includes
VA of EOs, VA of vendors, VA of
delegates spending, VA of vendor
spending, VA of MICE investment, and
VA of employee spending.

As many other countries are still
using spending to capture the data
for tourism & MICE industry, the
results can be used for comparisons
with other countries.

The results can be used to compare
with other industries in the economy
in terms of contribution to GDP.

[

il yaAuiiy (VA) = druiuainnisaniueu/

YINYU* + AMBUUNL + MENTeNkazAsTIILen * mueds sesutesndt Alddrglunsiiunuuiniudden

IAVDEUNTNEDN2T
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3.2 LUININNISANED

v
[

U3EN sedn woud 4adTu aglduuimuamslimdine 3 Tuneu ienazussaidmunevenisAnwasall

LAUAINT 11 wuanmeanstanUSnuen

Strategic Literature Review/ Analysis of data

Context Setting Data Collection

Phases

3.2.1 NMINMAUAUITUNIINALNS

- Myanudlafugiiaulidesiieg

- MIMNUAANULTBULENIININTE N19P0Y UazABlilad dIMFUNTIANANTENUNUATYTNT

- MITEYUVATIIYRIlaYa NLgnTIuTIL

- aumniugianladudeiessynswenlesivenamnssulud

3.2.2 N1INUNIUIITIUNTIU / n’mﬁm’m%’mﬁaga

- MIANYNTTUNTTUTAEITRY e ruasURUUImMIzandmTunTinTen

- MIAUTIVTINTBYAIINUNEWN 9

- 11ASTIULAENTNTIVABUAINYNFRIVRITBYALENTIAT ol

- MSANWTIUSEING
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3.2.3 M3ATzidaya

- myUszgndlduuudnassdeya

- MTNATIZANAVDINUUTIADA

- myeTesianunsal mnUszinunsveskansEnumMaAssgiatuiuAs 1y
- My iasuumesnulonia (G13)

- Msmvuateaiuuazsey NINTHIUNNgITes

3.3 unatayavaIn1sAne

v
o

Tunsfinwassll fnsifiudeyanunasineioguansenumaassgiavesenamnssuludvesszmelng
WU Wil 12 uwidedoya

Other sources, including Annual
Reports, Benchmarking, etc.
Employee Survey N

Data sourced from
TCEB

MICE industry players v

interview Other similar studies
(Event Organizers and ' v done by other markets
vendors) Past studies by Frost Data sourced from DBD,
& Sullivan Bureau of Trade and

EconomiclIndices
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3.4 Jayaglviduniual

Iaanlunsdunwaliuszneun1smandiua 56 18 uay fiinsanauluduszana 700 51 wanalifsl

Tudungudiegimuin seAuanu@etiulagsinedi 95% / 5% uagluusazngy (M | C E) dsgiuanuidesiuegi 95%

/ 10%

& ° o «
BHUNTINT 13 97UUNTEUN1H

142 100 151 304 697
+ AIA, Herbalife Extravaganza, Infinitus
Delegate Overseas Training, Publish Asia, ACCP
Interview 2015, Intermach 2015, Renewable Energy
(697) 2015, Propak Asia 2015, Auto
Manufacture Asia, Nepcon 2015
| T T T T

Meeting  Incentive Convention Exhibition Total

13 13 14 16 56

+ PEO (N=13)

Industry + PCO(N=13)

p = + DMC (N=14)
Interview + Hotel/Venue (N=5)

(56) - BSC (N=6)
T T T T + Logistic provider (N=5)
PEO PCO DMC

Vendors Total

o ! = A v g vao 1 % i &
maEJNEW%JEUEJGUENU‘WVImMaMm‘waﬂﬂ LLﬁmmmiNmﬂ‘Uu

a a v dg vo k1
A15197 7 UsEnnldduntwal

Overview of MICE Industry in Thailand

Industry Segment Companies

TechnoBiz Communications Co.,Ltd., Asian Exhibition Service Limited (AES), R.P.Media Group Limited, Reed Tradex
Professional Conference Co.,Ltd., Pico (Thailand) Public Company Limited, N.C.C. Management & Development Co., Ltd. (QNSCC)*Wild Blue
Organisers (PCOs) Co.,Ltd., Southeast Asia Marketing Co.,Ltd., Destination Services (Thailand) Co., Ltd.- CDM, Kenes Asia (Thailand) Co.,
Ltd., Green World Media (Thailand) Co., Ltd., BIC Phuket, Zentrum Co., Ltd.

TTF International Co., Ltd., VNU Exhibitions Asia Pacific, Kavin Intertrade Co., Ltd. , Union Pan Exhibitions Co.,Ltd.,
Professional Exhibition MICE Management Co., Ltd., Pico (Thailand) Public Company Limited, XCON Company Limited, TechnoBiz
Organisers (PFEOs) Communications Co.,Ltd., Asian Exhibition Service Limited (AES), R.P.Media Group Limited, Reed Tradex Co.,Ltd.,
Worldex G.E.C. Co., Ltd., Kith and Kin Communication and consultant Co., Ltd.

Destination Services (Thailand) Co., Ltd, Destination Asia (Thailand) Ltd., Incentive Design Co.,Ltd, Meeting Point Asia
Ltd., Asian Plus Travel, Saen Sanuk Tour Co., Ltd., CBS Travel Asia Co.,Ltd., KBS Travel & Intertrade Co., Ltd., JTS
TRAVEL Co.,Ltd., Tour East (T.E.T) Ltd. , World Travel Service Ltd., Asian Trails, Asia World Enterprise, Events Travel
Asia,

Destination Management
Companies (DMCs) /
Travel Agencies

Royal Paragon Hall , QSNCC*(N.C.C. Management & Development Co., Ltd.), BITEC, IMPACT Exhibition Management
Co. Ltd, Exhibition Services (Thailand) Co., Ltd., C.G.S. (Thailand) Co., Ltd., Supply Event Co., Ltd., Exhibition Design &
Lighting Co., Ltd., APT Showfreight (Thailand) Ltd. , Schenker (Thai) Ltd. , JVK International Movers Ltd., Transcend
Co., Ltd., Rogers Bangkok Co., Ltd., Sun Expo Service Co., Ltd.,

Vendors (venues, BSC —
booth stand contractors,
logistics companies)
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3.5 N1SATUIUNANTENUNIAATEFARIINNT5 LT

[

AflENUYRINANTENUMAATEFAINGRaMNTSulNd Tl

- HANTENUNNATY 8T N13AINYEA191INNTTETeve iYL ¥Te Hid139u9u Wadnnu

@

- HANSENUNeEN vEnefis N13UspuIwILRUNInd e ldlugnamnssuludvesing ludiuvesnisld

FrelunsteduiuazusNMIMINyARaTIaIy

- HaNIENUABIEY e MaUseanuAvesmansenuann1sidnelugeainssuludluduvemineu g

Y

Tunufiasughavesusenele

HaNsENUNemsIvedgnavnssulud nineds mslddreannmsinaulud uwasnslddieangidrsinaulud

A15197 8 HANTENUNIIATITAAINNTS I

The spending by event organizers The Spending by MICE delegates
*  Venue + Airfare
* Marketing and advertising * Accommodation
* Logistics services * Food and beverages
* Booth setup * Ground transportation
* Entertainment services » Sightseeing and Attractions
* Manpower and training agencies » Shopping
* Security services » Attending events and entertainment
* Equipment rental + Telecommunication charges
» Payroll services etc. » Others etc.

HansENUNIIBeuINgnaInssulud vueds nsleiefiufuiiinun gindminedufuasuinisves

v o v

geavnssulud waggsiadugiueduduasusnistitiudidivuny wasdamuluanavnssulud

= Yy da Y
719197 9 NANTENUNIDBUMAAIINATS T

The spending by vendors and

investment spending
* Operating expense of vendors (fixed
and variable expense)
* Investment spending of vendors and
event organizers
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Hansgnusiiloasgnamnysulud vianeds AldirgveamdnnulugnamnssuludiineitesiuiasugiavesUsema

a oA da P
719197 10 wansenusaiesiitinaInnsldane

The spending by MICE segment employees

* Food and beverage

* Clothing and footwear

* Housing and Related Expenditure
(including utilities, furnishings,
household equipment, and routine
maintenance)

* Health

» Transport

« Communication

* Recreation and culture

+ Education service and etc.

3.6 NMIANUIUNANTENUNNLATYFNIINYAAUNY

foyanside waznssauuigrududeyaivusiuainunasdoyasieg sauiinisdunisalivg Uszneunis
wanlugaamnssulud adannisyhdrsantnanulugeamvnssulud adfandinauadfuiannd nsuiauigsia

M3fn esumewaeyanfenfinnnnisnuiiiietesteunthiivesaalu. Fuludeyafidulaldideyainiituanse

asrvaeuls wazifufivensu vhldmsuszifiunansemumaasegsiafianunsadsdldegadniay

3.6.1 318liN19LATEFNINIINTS

nsadualufelATYInanImse Ussiduanyamiiuiudelasugianimsalag g¥uaumnsoidnsineu

wargdnau neuansliiudsassaseseluil
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UNUNWA 14 FnsaduayudaiATYgRaNImss (ANYARALEL)

Revenue of EOs Profits + Manpower Costs + Depreciation + Interest
PCO, PEO, DMC Payments = VA of EOs
erofit » VA of EOs

Manpower Cost

Depreciation
Interest

Spending on external
vendors by EOs = Revenue

of external vendors
Total Spending of Vendors ‘ VA of EO’s

Spending

Spending of EOs = Revenue of Vendor

Revenue-Profit—Manpower Cost —

Depreciation— Interest Payments =
Cost of Services Rendered by Cost Breakdown Profits + Manpower Costs +
Vendors Depreciation + Interest
L. Payments = VA of Vendor
VA Multiplier = VA of EO’s spending |7

Total number of visitors by M,I,C,E B ey

Accommodation, F&B) x Total number of VA of

g MICE Visitors x VA Multiplier of the Cost Head Delegate

Average Spendmg by cost heads (e.g. VA Multiplier of Accommodation, F&B)] = s %

VA of Delegate Spending pending
VA Multiplier

v & o

Fedhdnaduayusieiasugianimss Ussneudmeyadiiiy tnesglaanianssuiiginaudntu yad e

Wealosiunislddevesddnnulud (msldansves@nludlnsdinlng lhanamsuseld vesfdadmineduduag

I 2
I A a =

U3IN3 (wazyaAmiinauainn1stddevesdidisaugnavnssulud veawded Aenisldaneiieadesiunisinanulud

way fannuluddrgligdndmineduinuinig

3.6.2 elinmaAsygianieday

@

nsaluaywsalATugNaewen Ao NsussliuyarMiuiusarsygianneulaenisldinevesdainnuie

Auuazuinis (esdnnulud) uay 91nn1samu Teeuandbiiudslasiadwieludl
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UNUATNT 15 FEMsatiuauusiaiATegianidan (RnyadLNL)

Revenue of Vendors = Spending of EOs

2[Spending by Vendors per costhead (e.g.

Spending of Vendor Transportation, Storage, Communication) x VA
Multiplier for the cost head (e.g. VA Multiplier for VA of
Transporiation, Storage, Communication)] 3
. = VA of Vendor Spending Vendo_r s
Total Spending of Vendor Spending

Cost Breakdown

VA Multiplier

Revenue x CAPEX as percentage of
- . [1] Operating Receipts Revenue X VA Multiplier for VA of
S an . . Relevant Service*
Vendors 21 Capital Expenditureinvestmentas % of e Investment
Revenue Spending

AenafuauunansznunuAsygianeen Usenaumeyad ity lnenislddnevesdndnmiedumuaguinig

Vo

Mmigtesivanamnssulud ({Aasreselannmsldievesidnnulud uag yadwinannsldaiedmiunisamu

Y

Yy & a A

Tngmadlviignaniun Tsawsu ginnulud uay findmiiedumnusnisiiisitesivanamnssulud)

3.6.3 gldmaAsugiasiaiiio

.y
a = '

nsatuaywsaiAsugiadiaies Ussilluyammiiududeirsugialaenisidanevesninnuneglugnainssy

Tngenilsdsdndiuvaseliveminnuieglugnamnssumneitesivlud Ngnlddreluduianssumaasugiiasigeg

a a o ' a_ oA oA
LHUNINA 16 INTEUUAUUADIATYINIADLUDY (i]’]ﬂ%ﬁﬂ']lﬂ/‘lil)

Total Manpower

Spending by Cost (based on
MICE segment - typical cost as % L VA of Employee
related of revenue) R LI e Spending

employees Spending
Breakdown
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4. NANTENUABLATYFNININTY

WHUAINWA 17 Naﬂi%ﬁ%ﬂﬂlami‘t}gﬁﬂm’]ﬁﬂiﬂ

Direct Impact

; Spending by Event Spending by
RRElCINg Organizers Delegates
V.A Value Added
(GDP Value Added of Event Organizers’ Value Added

of Event Organizers

of Delegate Spending

contribution) Spending

Tunsussiiuransenuannislddremmsaiudseidiuan [1] alddrevesidanuludlaglddayanugiuain

DBD  [2] msdwunarlddrevesiinaudu M, |, ¢ E Inglddayaannisdunival [3] n1suseidiu aildinewndenes

[

AU M, |, G E uazdnwugidisinauluwdazssinn lnenisliteyannsenuvesaauu.

nsfwagaainlaeniieduiesazveduaiaainnisdniunu awisevildlaensusuld yasrfiinduain

M3 /0 vaeUsemAlng 109d1inuANEnsIUNSRILINSWATYERakasdIAUWaR

A
Y o

sudinsedunalivedosdinsasanyigiudmiudoyasdeluil

- dmsudeyaresnsuimugsiantsiiisenauluie s18lavedPEO wayBSC iy aunfgiuiilde n1s

v '

Anszstoanu dieflasyilinisuda PEO wawBSC Tilulumunisuvsmendnlddnevesfdnamuludiilauign

a

nsvinsdnanuulgugd (@ualagnisi Avldirgvesgdnnuludiiie BSC waviuiuanlngsiuain

Y

ToyafIavueINTURAHUITIAINTTAN)

LY

- nsuimwigsiansilideyalaesiuieniu UsEmelaudiisuasviendien - Wesidudvaauieniiagi

a
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- savlul 2009 war 2010 AAMWINLUUNGULNNUFINYRISATINMSIaT L AUInvetayan1slddngves

[

diinTneu Aldunnsenudeyamatiives aavu. ngiuanamnssulud
- gasAntgielunsandunuvesinnuudazuseian liunannsdrsatulguglifumednaulud

- daduyadniinvednauluglaunain a15e VO vewseindlng (vesd 2010 Fsheynangn) Nilng

v laenad@dnUANENITNN TN SATYRALASEIRNWINR

PnauyRgIUmaIN NMsUsznuTeld e wasyadiiy lgnAnauukeniudgmiuPEO, PCO wag DMC Adus

Y 2009 59U 2013

4.1 Aldingvasdnaulud

v
o o

IAVYNRUAUN

maiudeyarldievesfnnulud deyaieiunglivesidnaulud \Wudsiiduduie i

U

a

Ay ednglumsaniuny vesdnnuluddsldunnnisdrsintudgugl

Y

a al ' a a 1
A1919% 11 dayaildunainniensudassugsnanisi

Business Classification : 82301 Meeti Business Classification : 79110 &

79120 DMC + Travel Companies

Business Classification : 82302
Exhibition (Including BSC Segment)

ng and Conference

Industry o All size of companies Industry o All size of companies Industry o All size of companies
verview Y2011 Y2012 Y2013 Unit verview Y2011 Y2012 Y2013 Unit verview Y2011 Y2012 Y2013 Unit
No. of legal 1,563 1670 1833comp |No. of legal 932 1,050 1203 com |No. of legal 6,383 6,362 6174 com
entity any entity pany entity pany
Total Asset  7.204.48 8251.88 1109149 Mil Total Asset 2651679 27,870.28 39,336.72 Mil. Total Asset 36,818 37,129 36788 Mil.
Baht Baht Baht
Total Debt  2.645.72 302652 4179.05 Ml Total Debt 719885 7,723.99 12,176.39 Mil. Total Debt 22767 22741 23489 Mil.
Baht Baht Baht
Total Reven 6.719.26 7,789.57 940276 Mil. Total Reven 14.836.07 19,109.99 21,84578 Mil. Total Reven 63997 59578 64,511 Mil.
ue Baht |ue Baht ue Baht
Gross Profit 83.24 145.84 23744 Mil. Gross Profit 1717.50 201542 2473.52 Mil. Gross Profit 956 1,108 1,304 Mil.
/Loss Baht /Loss Baht /Loss Baht
Total Net P 51141  880.55 105457 Mil Total Net P 92563 119501 179545 Mil. Total Net P 2,289 348 498 Mil.
rofit/Loss Baht Irofit/Loss Baht Irofit/Loss Baht

lﬁ@gm o A7 24 Aawan 2558 1981 2.00 w.
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v

- doyavinasnesuuuliiinisuendnldineves PEO uag BSC Matudsinnisinszilagldauufigiuniy

TuiaSaved PEO, BSC vuiiugiuvasidnnuludnliunannisdrsatulgund

- nsuimngsiamsiiideyalaesanieniu vsen/eudisuasienien - Wesiduredluiaiaainnis

a

ALUUIIIAYRIUSENTAS Mnfanssuiinettesivanamnssuludilaunannisdunivaliuuguad

Y

- Jayaiuuuannnsuiangsiansindiiiieswadoyaannt 2011 84U 2013 dwsuduavvest 2009
2010 gnATWINKUUNGULLNUgINYenTINsRulaveeyanisidinevesdidnTinau Aldunainseny

Toyansainves aauu. Nedivenavnssuludg

a1519%1 12 elduaznislddrevesfinnulud

2013 2012 2011 2010 2009

(e{0) 9,402,760,000  7,789,570,000 6,719,260,000 5,142,154,913 5,641,957,848
PEO 20,796,948,977 18,192,506,149 14,123,780,008 10,808,729,645 11,859,307,641
DMC 3,709,403,200  3,425,760,875 3,679,840,725 2,816,130,208 3,089,850,111

Total 33,909,112,177 29,407,837,024 24,522,880,733 18,767,014,767 20,591,115,601

co 6,621,423,592 5,485,415,194 4,731,702,892 3,621,105,490 3,973,066,717
PEO 14,645,211,470 12,811,162,830  9,945,965,881 7,611,507,416 8,351,324,441
DMC 2,638,127,556  2,436,401,134 2,617,102,724 2,002,831,804 2,197,501,399

Total 23,904,762,618 20,732,979,159 17,294,771,497 13,235,444,710 14,521,892,557
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nswenUsznngsia M, |, C, E veagdnaulud

= ° °

nansEnunIwAsEgRafignAwiam Sududesiuiinisuliwenaiud seiangsialugaamnssulud

Y

anufguiliewavh liusemansenulaesin lneisednglaesiuway yadwiiy amnsavinisussanaanlaudlid

v
Yo

auufgutell vuiugiunMIdTIEdnnuludiy neusen viseas woun Fadtu lanauyfigiunisudaenlinad

UNUATNT 18 MsudsUssnngsiavesfinaulud
PCO PEO DMC

Exhibition
5%

Incentive
3%

M13197 13 Msudsrnlddnenudszianssiavesdinaulud U 2009 s 2013

Meeting
2%

Conventi Exhibition
f on Conventi 1%
6% n
4%

Incentive
59%

Spending 3,032,042,616 1,719,477,483 4,942,214,934 14,211,027,585
Spending 2,611,552,484 1,567,027,450 4,136,566,395 12,417,832,829
Spending 2,426,331,129 1,644,603,474 3,545,568,583 9,678,268,311
Spending 1,856,836,993 1,258,591,844 2,713,373,631 7,406,642,241
Spending 2,037,316,305 1,380,923,417 2,977,105,885 8,126,546,950
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uNUANT 19 mMsudsanldineaulsaiangsiavesgineulug 2009 s 2013

Spending of EOs (PCO, PEO, DMC)

million THB

30,000

25,000 23,904.76

20,732.98
20,000 17,294,
15,000 14,521.89 13.254.44
10,000 I
5,000
]

2009 2010 2011 2012 2013

o

H Meeting Incentive m Convention mExhibition

4.2 n5l98vagidnsaneu

a QY Y v 2
M1319 14 ﬂ'ﬂ“lm']iﬂlf’]\iw‘?]’]i’mﬂ’]u

DB 24,861,078,030 15,326.918,061 29,717,601,774 16,224.452.485
Spending
Dl 23,044,055,851 14.763,192,585 28,627,955,338 12,325,448,894
Spending
Dl 22 557,490,403 13,557,938,427 21,926,092,568 11,509,213,098
Spending

2 . p
e uanngaanssiad Ine aac. @ 2010 e 2013
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eI 14.874.550,387 10,491,088,969 21,742,239.779 6.118.317,067
Spending
Delegate 16,325,375,860 9.190,941,710 24,373.344,846 8,509,069,738
Spending

Toyanisldingvesdiinsiuau lunansenudeyanivadifvesaalu. luseaulszneumedeyadiiavves
Suuginunu aldielaendsvesiiiiununilay sseznanlegadeiineglulssmelng uay s18Tevesany
nsiuimedidrsinaulduinig Suunugiuresdeyaniadiniifedtvanamnssulud deauuigiumnaiilagn
Wonnnu

- Foyansetneruliifin1siaues1eT1ev0E i TINNURUULUMENUET 1H18991NT189189 LT TINURUY

a

wUsuenudaldiiudeyannnisdrsatulgugiitues @lundfeonsdunvalfidrsmnu/dinnuludsiau

Y

Uszund 700 AU)

- Tusuesanlgangdmsuiiendy s1eemintuainnisunislagaisnistussfazlidodntddunis

v
Y !

atvayuasygialng deudnsdimvesdiinsununaumndasldusnisaisnisturesdululdagnussanu

gy a
nansgnundiuesughalve

- MR innudmiumamsiteuasligniusindiluiie Wewwinsedrednanlagniusidy

fuselivasdnnulud

o

- LAz AAuEnINUsEmAd U1 mungun e e udesneda TagnAtwany/ vinufiudy

vuiiuguvesnedelasaisvesfitisinnuluuiar iu/ deyaneyana

¥

- AYENNAFINIT TIETBUVVLUEN WagdEiNTINUTIUILY i uRaenTEeEIaIN15d1539
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ununni 20 daduseldvesanenisiufiesdiu - mslddrevasdidrsoueu

Contribution of Local Airlines

Use of Airlines

Thai Airway (TG),
14.56%

Bangkok Airway
(PG), 1.63%

sufilaesurgluneunihil deyadsnanitulagnuunmunnansldisuuiugiuresdeyaainnisdrsatulgugd

wnuAmd 21 sedevesfidrsinaundsdssandu M, 1, C, E Y 2009 §e 2013

Accommodation 7,433,462,331 6,890,172,699 6,744,689,631 4,447,490,566 4,881,287,382

Food and

4,773,326,982
Beverage

4,424,458,723 4,331,038,157 2,855,913,674 3,134,472,165

Local

Transportation

Entertainment

Shopping

Medical /
Healthcare

International
Travel (local
airlines only)

TOTAL

2,361,802,413

1,814,858,696

3,033,051,520

745,832,341

1,170,200,998

21,332,535,281 19,773,403,786

2,189,185,306

1,682,216,077

2,811,374,814

691,321,676

1,084,674,491

2,142,961,588

1,646,696,799

2,752,013,829

676,724,712

1,061,772,050

19,355,896,767

1,413,082,287

1,085,842,178

1,814,695,147

446,236,512

700,139,137

12,763,399,501

1,550,910,706

1,191,752,437.75

1,991,695,854.86

489,761,275.79

768,428,912

14,008,308,734
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2013 2012 2011 2010 2009

Accommodation

Food and
Beverage

Local
Transportation

Entertainment

Shopping

Medical /
Healthcare

International
Travel (local
airlines only)

TOTAL

6,213,970,746

3,410,239,269

2,027,410,661

3,137,326,289

6,674,872,816

76,634,590

1,156,344,664

22,696,799,035 21,090,753,277

5,338,533,872

3,284,810,350

1,952,842,308

3,021,935,135

6,429,370,371

73,815,963

989,445,277

4,872,044,357

3,016,641,300

1,793,413,966

2,775,226,988

5,904,482,185

67,789,692

901,934,585

19,331,533,074

4,051,834,329

2,334,267,296

1,387,737,935

2,147,461,681

4,568,869,246

52,455,445

754,941,683

15,297,567,614

3,545,772,923

2,044,984,531

1,215,757,345

1,881,329,497

4,002,655,115

45,954,709

660,687,429

13,397,141,547

Accommodation 10,064,383,590

Food and
Beverage

Local
Transportation

Entertainment

Shopping

Medical /
Healthcare

International
Travel (local
airlines only)

TOTAL

4,293,308,589

2,160,417,420

1,965,374,275

2,818,688,035

581,983,579

2,064,964,135

23,949,119,623 23,070,984,400

9,695,355,840

4,135,887,124

2,081,202,039

1,893,310,483

2,715,336,042

560,644,160

1,989,248,711

7,425,653,251

3,167,667,508

1,593,988,394

1,450,082,635

2,079,670,333

429,396,218

1,523,561,528

17,670,019,867

7,363,388,301

3,141,106,254

1,580,622,620

1,437,923,526

2,062,232,060

425,795,682

1,510,786,291

17,521,854,735

8,254,457,872

3,521,222,593

1,771,899,334

1,611,931,720

2,311,790,030

477,322,718

1,693,611,865

19,642,236,132

2013 2012 2011 2010 2009
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Accommodation 5,598,290,191 4,252,928,701 3,971,284,384 2,111,141,467 2,936,387,539

Food and 2,807,176,615 2,132,565,763  1,991,339,547  1,058,599,457 1,472,406,422
Beverage
Local
. 1,435,393,124 1,090,444,476 1,018,231,300 541,293,474 752,885,316
Transportation
Entertainment 933,583,800 709,228,211 662,260,554 352,058,826 489,678,767
Shopping 1,628,149,586 1,236,878,381 1,154,967,822 613,982,839 853,988,985
Medical /
172,195,773 130,814,288 122,151,293 64,935,833 90,319,277
Healthcare

International
Travel (local 1,101,035,883 836,438,796 781,046,795 415,205,792 577,509,907
airlines only)

TOTAL 13,675,824,971 10,389,298,617  9,701,281,694 5,157,217,688 7,173,176,214

UNUATWT 22 AldTnevasidnsauauniadu M, |, C, E T 2009 & 2013

Spending by Delegates

million THB

90,000

81,654.3
80,000 74,3244
70,000 66,058.7 ] .
eoooo 542200 |
50,740.0

50,000 ] -
40,000
30,000
20,000
“doa 01011
0
2009 2010 2011 2012 2013
u Meeting Incentive Convention mExhibition
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4.3 gaﬁ%ﬁmaaéﬁm'\ﬂwﬁ (PCO, PEO, DMC)

Tunsmyaainvesidaaulug Sududedddoyanerduselivesidnnulud lnenisdwmanluase

NOULAIVINNNTAU I AR

;&aﬁ’uﬁmaa%aﬁ’mmlwﬁ (PCO, PEO, DMC) AUIMNUNHIUIUUDIAITN /O ¥ed1inanunssunsiaiuinisiasugnauas

AIPUWAITR

a9ed 15 iw‘lé’uasa&amlﬂmaa PEO, PCO uaz DMC U 2009 §is 2013

2013 2012 2011 2010 2009

9,402,760,000 7,789,570,000 6,719,260,000 5,142,154,913 5,641,957,848
PEO 20,796,948,977 18,192,506,149 14,123,780,008 10,808,729,645 11,859,307,641
DMC 3,709,403,200 3,425,760,875 3,679,840,725 2,816,130,208 3,089,850,111

Total 33,909,112,177 29,407,837,024 24,522,880,733 18,767,014,767 20,591,115,601

3,403,799,861 2,819,824,340 2,432,372,650 1,861,460,484 2,042,389,186
PEO 7,528,497,169 6,585,687,226 5,112,809,476 3,912,760,984 4,293,070,301
DMC 1,749,892,395 1,615,931,405 1,735,946,446 1,328,495,332 1,457,621,326

Total 12,682,189,425 11,021,442,971  9,281,128,571 7,102,716,799 7,793,080,813

3

nsuusUssanvesdnanuludlagnAnnuainauuiigiuneuntiil

v

715797 16 yaAniunulszavvasgsialugaamnssuludlunydanauludt 2009 fe 2013

v

Value Added 1,795,451,146 1,139,950,074 2,621,262,458 7,125,525,747
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Value Added 1,556,598,007 1,042,003,692 2,196,831,137 6,226,166,325

Value Added 1,452,746,600 1,099,419,924 1,876,277,711 4,852,684,336

Value Added 1,111,766,484 841,370,562 1,435,888,870 3,713,690,883

Value Added 1,219,827,046 923,149,405 1,575,453,213 4,074,651,149

UHUATNT 23 yaAinaUssnnYesssna M, |, C, E vasddnnulud U 2009 &e 2013

Value Added of Eos (PCO, PEO, and DMC)

million THB
14,000 12,682.19
12,000 11,021.44
10,000 9,280.96
8,000 7,470.23 6,248.75
6,000
4,000
2,000
, . - m B N
2009 2010 2011 2012 2013
u Meeting Incentive mConvention mExhibition
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4.4 yaANLINN5IdI8v0EInlug

v '
[ o A o [

yaAuiuann1sldanevesdnnuludiu Ao yaAniuvesdadmieiiieades iesinnisldiievesdn

@

nulud Ade Meldvesindmiefinesdetues

- Hindamunelund Yseneauludie liusnisaniun dliusnisdiuys gliusnisduladadind uae

Y

HUTENUNNSEINTLTILTY

- fayaieatungldvesdliusnsmuysuasdluuinmsmuladadind gnArwinlaenisuusenlidrevesinau

ludilsnangudeyalguglioenundudins Wesndeyavemsguialifinisvhnsuvuuvudowiull

'
a

- dayafenfunelaveslviuinmsanuiuasuseneugsialsausugniiunussuinnisaudeyaveinsunau

3309N75A

- deyaieatuseladuuesduszneunisgsfalssusuiifertesivanannssulud (9u srglaaniiingda
Usgya uag gldnniiinisdaduuun) gnuszanameisvemnsmansuiasemnelng (agludl 2013 wud

18.56% 91n318lAv04lSUTUIMUANININATTVILUNANINTIAUTEYaLaNTTAFULILI)

f1579% 17 eldvasfdndnreuazyadivat 2009 §e 2013

2013 2012 2011 2010 2009

Revenue 43,105,770,580 38,544,288,091 31,667,472,844 21,421,610,272 25,786,521,373

Value

Added 15,562,067,142 13,916,760,525 11,431,890,305 7,733,174,016 9,309,739,176

a

nswusselaserindnluanamnssuludasiseguuiuguvesioyaugul

U

a151471 18 eldvasfindnmireuazyadiiuvasudazdiuluanamvnssuludy 2009 s 2013

Value Added 6,537,187,961 = 7,266,035,001 1,758,844,181
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Value Added 5,867,880,473 6,556,661,269 1,492,218,783
Value Added 4,816,500,688 5,371,493,585 1,243,896,032
Value Added 3,259,761,998 3,613,651,844 859,760,174

Value Added 3,922,087,990 - 4,356,430,946 1,031,220,240

WHUNWA 24 YaARNYaEIagmiinel 2009 G 2013

Value Added of Vendors (Direct Impact)

million THB
18,000 15,562.1
16,000
13,916.8
14,000
11,431.9
12,000
9,309.7
10,000
7,733.2
8,000
6,000
4,000
2,000
0
2009 2010 2011 2012 2013

u Meeting Incentive ®mConvention ®Exhibition
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4.5 YaANNINNITIFIN8 VB TTIUY

o

medtnnuduaiunisinussgunariingsans (@avu.) ddeyadiawnnsatavesituiudldinelag sy
294 JUinTInNUNTInUsTYN Jinvieaieanteeda fid13anuasdinuwanlingsanis RN sdunualiidasiunu 700

518 YN IUAE9189897WN B1MNS/HATDIAN LaLANIANEIUNITHAUNIS

audiladualudnd 4.2 vesenualdingveadidnsunmun alddrgluiuresnisldusnmsaienistu

'
° !

Juladefignaunaniieldlunmsituiferiananssnusewsugivlnesgraien dualdinevesfidisin auludumes

Y

nsamzleudluduazdununtulignyiudilumsetadedlgniuluudiludiuvesneldvesdnaulud

a1919% 19 MsldTrevesdidisaununisinussynuasyanig

Accommodation

Food and Beverage

Local Transportation

Entertainment

7,433,462,331

4,773,326,982

2,361,802,413

1,814,858,696

2,695,199,073

1,552,849,860

760,664,910

1,329,557,251

Shopping 3,033,051,520 2,561,958,529
Medical / Healthcare 745,832,341 331,160,728
International Travel (local 1,170.200,998 247,212,765

airlines only)

TOTAL

= v 1 v v P ] a o oA
fM1379% 20 ﬂ’]‘51‘11%’]&]TJGQEJL‘?J’]‘S’JSNWULWEJMENLMEJ’JL‘I!\?i’]\?’JﬁLLﬁ%S&ﬁﬂ’]LWSJ

21,332,535,281

9,478,603,116

Accommodation

6,213,970,746

2,253,040,030
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Food and Beverage

Local Transportation

Entertainment

Shopping

Medical / Healthcare

International Travel (local

airlines only)

TOTAL

M197197 21 n1sldevasidrsannuiian1sUssrRuIALAZLARA

Accommodation

Food and Beverage

Local Transportation

Entertainment

Shopping

Medical / Healthcare

International Travel (local
airlines only)

TOTAL

©Frost & Sullivan 2015

3,410,239,269

2,027,410,661

3,137,326,289

6,674,872,816

76,634,590

1,156,344,664

22,696,799,035

10,064,383,590

4,293,308,589

2,160,417,420

1,965,374,275

2,818,688,035

581,983,579

2,064,964,135

23,949,119,623

1,109,412,699

652,967,471

2,298,391,012

5,638,132,828

34,026,906

244,285,522

12,230,256,467

3,649,109,407

1,396,691,169

695,804,913

1,439,824,281

2,380,889,941

258,409,424

436,237,444

10,256,966,579
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= ¥ 1 v v v a v o a. v v v oA
A1319N 22 ﬂ'ﬁi’lﬁnﬂ“ﬂa\iEJJL“U’]i')uﬂ']uLLﬁﬂ\iauﬂ']LLaquiiﬂﬂqi(HﬂﬂLlaﬁﬂQauﬂ']uﬁﬁ@jl’%'ﬁqQJQWU)LLaxgaﬂWLWN

Accommodation 5,598,290,191 2,029,808,703
Food and Beverage 2,807,176,615 913,225,478
Local Transportation 1,435,393,124 462,296,581
Entertainment 933,583,800 683,939,258
Shopping 1,628,149,586 1,375,265,699

Medical / Healthcare 172,195,773 76,457,502
Internat.io.nal Travel (local 1,101,035.883 232,601,173

airlines only)

TOTAL 13,675,824,971 5,773,594,394

vuiuguvesenuiavatfvesgnannssuludlay aauu. yaaniuveinislddrsansadualisudt 2009 1u

fulunel 2013

M13199 23 yaAuiuannslddrevasfidasauau U 2009 §e 2013

Value Added 9,478,603,116 12,230,256,467 10,256,966,579 5,773,594,394
Value Added 8,785,840,233 11,519,606,877 9,880,877,446 4,386,104,413
Value Added 8,600,330,949 10,566,618,539 7,567,743,871 4,095,640,718
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Value Added 5,671,112,068 8,290,659,364 7,504,287,475 2,177,249,504
Value Added 6,224,257,786 7,261,639,352 8,412,407,751 3,028,337,235

4.6 ﬁ‘é‘UNaﬂ'i%WU‘VI"I\Wﬁ\‘I

4.6.1 Alg3e

Hansenulaensswesnlddne fe nasinvesrldinevesydnaulud (PCO, PEO, DMO) uazArldingves

v

diinmanuluidagussian M, 1|, C, E)

a A
WNUNINT 25 NANTENUNINATY (i]’lﬂﬂ'ﬂﬂ.ﬁ]']'&l)

Expenditure 24,364,577,897  24,416,276,517  28,891,334,556  27,886,852,557

Expenditure 22,384,956,271  22,657,780,727  27,207,550,795  22,807,131,446

Expenditure 21,782,227,896  20,976,136,548  21,215,588,450  19,379,550,006

Expenditure 14,620,236,495  16,556,159,458  20,235,228,366 12,563,859,929

Expenditure 16,045,625,039  14,778,064,964  22,619,342,017  15,299,723,163
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4.6.2 yaAwiia (AnalAnGDP)

a o 3

nansenulaensavesyanniiy wandiiutinisidiusulaenswesgnannssuludrondnduguiasuly
= cga

Useme3aGDPlneardunsiuinain nasuvesyaaiiinvesdnaulud yaruiinvesalidevesdnnulud @ihde

yarinvesRndmheingitesivgrannssulud) uazyadniuvesanlddevesidnimuay

= oA
AN 24 NANTENUNNAT (mnaﬂamm‘u)

VA Impact 17,811,242,223 13,370,206,541 20,144,264,038 14,657,964,322
VA Impact 16,210,318,713 12,561,610,569 18,634,369,853 12,104,489,520
VA Impact 14,869,578,237 11,666,038,463 14,815,515,166 10,192,221,086
VA Impact 10,042,640,550 9,132,029,926 12,553,828,189 6,750,700,561
VA Impact 11,366,172,822 8,184,788,757 14,344,291,911 8,134,208,623
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WRUNTINTT 26 RANTENULATEFNINI9ATIVDIDAEANTTU LN

Direct Impact

million THB

120,000

105,559.0
100,000 95,057.4

83,353.5

80,000
68,742.8 63,975.5

60,000 . - 51,5434

42,029.5
40.000 - 38,479.2 W = B
|
20,000 —— — —— —
0
2009 2010 2011 2012 2013
m Meeting Incentive Convention mExhibition

5. HANTENUNLAYIFNINIDY

WAUAINT 27 Nﬂﬂi%‘ﬂULﬂi‘t‘}Eﬁﬁ]%%‘iaaN

| Indirect Impact

Investment Spending by EO

Spending Spending by Vendors e W

V.A.
(eDP
contribution)

Value Added Value Added
of Vendor Spending of Investment Spending
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- ddnanduusisndusenisusediualdine fenveariindwgnldlunise oveswszwmelne 7

IaunandinnuanenssunMsiauINsIATYgRakasd UL iarIRdn e

Q.I o 1

5.1 Al4a18v09EIndnUguaTaALNIINNTIYT180EInT MUY

nsmdsrelutuansis yaAiinnrunvesanlditgvesIndmuiefiieides Ateguuiiuguvesiinm

yarinuazAlYRelneIveInd e ineItesivgnamnssulug

WRUAWA 28 MIAIANTITevesiadmnsuasyadniinanmsldanevesindnnneg

Spending Value Added

x VA — Value
multiplier [ Added

Fixed Cost Breakdown
Spending by
Vendors
Variable Cost Breakdown

1NNSAUIURANTENUNIRSINLAna1IlU iy tsiideyavenislddneved Tadnineiieades &

v

Usznaulume dliuinmsaniun g3udnays gliusnisauladaind way fusznounisgsialsausy At 2009 fs

Y Y

@

2013 fannsaldle dwsunsewinaldinsuavyaainnmunveddindniienineides mnnnvesid1sinnud

@

agunfavedneldrnlddnevesidnsa gnuinandlluiuavremadadmmienieidesdiie
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e

° o =

Joyaiieatualdienmuni dnudusrdesdiuunuenminidualdiieuszianaieqiiefive sz udinui

Y

a

winga InensiusussinnvesiuuiulUslasAuuatiagyilagnieg uuiiuguveInsdiunwalkuuUgugi

Y

a PR vy o '
WHUNINT 29 ‘Ui:;’mVIﬂ’lhﬁﬂEl?JENHﬁlﬂﬁ]'ﬁﬂu’lEJ

| fixed | variable
42.75% 57.25%
Office cost 5.22% Labor (event specific — temporary/contract) 29.10%

Non-rental cost (e.g. Computers,
stationery etc.)

6.66% Marketing & Advertising 8.64%

Transport (Shipping/Trucking) 14.69%
Permanent Manpower 59.68%

Warehousing/ Storage 7.55%
8.56%
S i i 217%
3rd Party services (e.g. Cleaning, 9.16% ecurity services
maintenance, accounting & legal fees) ’ Cleaning & Maintenance (for Venues) 4.81%
Others 10.72%

Equipment rental (including IT equipment) 9.77%
Other Vendors (Contracts) 15.16%
Others (if any) 8.12%

@

Toyatilduvsgaavnssuludesndudiuiieg lneldauufgruieatudunisdssuianisyaniiuvesdn

¥

Jmhelagldanugiunadl

uwunnit 30 msldaneuazyadiuvasdindavingl 2009 fia 2013

Spending 17,161,173,209 9,669,386,263 18,949,538,437 9,080,539,344
Value Added 6,310,377,205 3,555,553,803 6,967,981,381 3,339,027,454
Spending 15,385,165,128 8,701,708,130 16,985,458,414 8,018,682,176
Value Added 5,724,767,592 3,199,726,496 6,288,814,032 3,040,275,995
Spending 13,009,134,117 7,359,398,398 14,363,378,407 6,752,859,803
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Value Added 4,912,767,421 2,706,142,484 5,348,445,509 2,650,803,833
Spending 9,401,984,360 5,316,673,023 10,375,674,720 4,802,256,043
Value Added 3,677,100,624 1,955,006,912 3,916,182,061 2,044,808,605
Spending 10,814,003,269 6,104,787,549 11,923,139,889 5,593,445,873
Value Added 4,154,034,028 2,244,806,443 4,468,947,399 2,283,690,083

uwun i 31 mslddneuazyadiuvasgindavingl 2009 fe 2013

Vendor Spending and Value Added of Vendor Spending

million THB

60,000

54,860.6

50,000 49,091.0

40,000

34,4354
29,896.6
30,000

20,172.9
20,000

13,151.5

11,593.1
10,000

2009 2010 2011 2012 2013

mMeeting Incentive = Convention ®Exhibition
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5.2 M3ldangLian1sasuLazyaAiuaINnIsldangiNan1 s

v o 1

Tunsdanisldinaienisawuresidnnuluduaziindmuine Sndudeddanufgiunsil dwielud
- nMsUszanasuuAlEnY andasiduandeusinnesiele

- lunsUszanamsyadiiuvesnislddneiiionisasuvedlsusuuasanuiidney dedldfgauyanig

dwiugeamnssuneasianszinduluamundndmsunisneasrmsenistizednm

lunsusranumsyadiinvensiddngiienisamuueslsausunazaniuidnny deddddiguyartiudimsy

gramnIsuneaiunszIndutuamundndmsunsneasiamsonsungesng

A13749% 25 nsldTneiiansasmunmsauasyaAinainnslddeiantsasmul 2009 §e 2013

Investment 1,584,696,308 875,572,662 1,795617,413  1,343,469,528
Spending
VA of Invest. 266,588,973 147,212,216 305,327,367 256,753,521
Spending
2012
Investment 1,412,452,063 788,824,200 1,598,628450  1,179,476,811
Spending
VA of Invest. 237,448,533 132,658,964 271,356,064 225,218,180
Spending
2011
Investment 1,203,086,470 681,138,860 1,353,183,164 961,614,705
Spending
VA of Invest. 202,571,312 115,059,811 229,742,326 183,199,712
Spending
2010
Investment 874,404,180 495,160,887 984,232,588 708,090,246
Spending
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VA of Invest.

_ 147,391,323 83,754,090 167,301,436 134,794,082
Spending
2009
Investment 1,001,558,920 565,750,258 1,124,960,025 802,565,250
Spending
VA of Invest. 168,667,774 95,594,146 191,023,728 {1 TS
Spending

5.3 AgUNaANIENUNI93aY

5.3.1 A1l43e

o

HANTENUNBoUVRIATIETY fie HaTiuvesn siddevesidind e (@aundaeu Tsausy dlviuinisauys

wagifliusmssuladaind) uaznislddreidiensamuvesdnnuluduazindimie

A151991 26 HaNTENUN9PaY (A1nArldane)

Expenditure 18,745,869,517 10,544,958,925 20,745,155,849 10,424,008,872
Expenditure 16,797,617,191 9,490,532,329 18,584,086,864 9,198,158,988
Expenditure 14,212,220,587 8,040,537,258 15,716,561,571 7,714,474,508
Expenditure 10,276,388,541 5,811,833,910 11,359,907,308 5,510,346,289
Expenditure 11,815,562,189 6,670,537,807 13,048,099,914 6,396,011,123
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5.3.2 yaduiy (inel#AnGDP)

HANTENUNSaNTBIYARA LN LARIAAUEIN1sdUESU GDPY IS anvatgnamnTsulud nasinvesyanLiiy

voensldReveiindmienaryaninvesnisidiieiienisawulasdnnuluduasfdndmie

A v oA
AN 27 NANIENUNNDDYU (ﬁﬂﬂ%ﬁﬂ’lﬁ/‘lll)

Value Added 6,576,966,178 3,702,766,019 7,273,308,749 3,595,780,975
Value Added 5,962,216,126 3,332,385,460 6,560,170,096 3,265,494,175
Value Added 5,115,338,733 2,821,202,295 5,578,187,835 2,834,003,545
Value Added 3,824,491,947 2,038,761,002 4,083,483,496 2,179,602,687
Value Added 4,322,701,802 2,340,400,589 4,659,971,127 2,436,347,859
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WRUNWA 32 NANTENULATYgRanIedanvasgaamnssulud

Indirect Impact

million THB
70,000
60,460.0

60,000 54,070.4 .
50,000 45,%5—.
40,000 37,930.2 .
' ] 32,958.5
30,000 [ ]

19,120.3 21,148.8
20000 1 13,759.4 12,126.3 16348.0 1 oy e N

10,000

0

2009 2010 2011 2012 2013

B Meeting Incentive Convention mExhibition

6. NANSENUABLLDY

WNUAWA 33 wanismmﬂwgﬁaaehwial,ﬁm

‘ Induced Impact

Spending Spending by Employees

V.A.
(cDP
contribution)

Value Added
of Employee Spending
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nsUssnaNanIgnudelilesUsznaumie [1] Ameuuwnulaedusznaunislud fie n1sussunanisandeya
YDINTUFININTAT M50 wazn1sandunival [2] seazideavesnsldiieveamineu Wunsussanuandeya

F18918v83AT 10U MNdTnnuaifwid Felatnisnsivaeuteyariunisdrsiantdnnusuag 203 Ay

WiefiasUszifiunansenuresyaaniia venmieluainduusndndulunisussuranisnisldine e

;ﬂaﬁ%ﬁuﬁgﬂﬁmﬂ%’mﬂmiw 170 U2010

6.1 N5l4aevamtinauLazyadiuaNnslEdeveswiingy

v
[

namduasIzuansliius yaaniuvimuaveanisldineveminegu asluegiufmpuyanniuwaznisld

IeNIUAUBINT N ulug

UNUAWA 34 M3AInNsIdTeveinenulazyaALinannslddreveaniney

Spending Value Added

VA — Value
multiplier | Added

Spending by

Employees Spending Breakdown

'
o a

Iadinsuuseyaduaildineniag Tumsszydaayariiufivuean

ayafignALIN

e

ANRBULNUILYNATLIUNIEDN INANLTIUATRUAD U TIAIUYAANNLAINATII/O vesUseinelng

nndoyanislidngvesniuseu dasdunislidendovesglinmuasefiousyi 84.52% (Aafevaanssnuiily)
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= ' FY) o <
A151991 28 ANMBULNULATMSITIevaIntIna Ul

Event
Organizers
(PCO, PEO,

DMC)

4,715,363,429 3,985,282,036

Vendors
(Venues,
Hotels, BSC,
Logistics)

10,282,113,206 8,239,521,716

duuAgundasly
- anmsdrsntnauludnuininislddngegiuseunn 84.52%v09Rudou
- fayavesnslddretunannsvdsansaisouvesdiinnuadfuiafidundn

- finsesvdeuswazidenaInnsd1sIantnaulud

weunn? 35 nsldanelunsaEau

Food and Beverage 30.57%
Clothing and Footwear 2.87%

Housing and Related

Expenditure * 21.54%
Health 1.41%
Transport 20.84%
Communication 3.40%
Recreation and Culture 1.60%

3 . . . . .
Others include expenditure on alcoholic beverages and tobacco, accommodation services and other
miscellaneous goods and services.
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Educational Services 1.73%
Others 16.03%
Total 100%

v ¥ £y a ] | U ] 4
magamﬂﬂmasuaﬂwum’mummmaaﬂL‘tJuLmazmumaaqmmmﬁﬂm M1 C uag E)

av

Usgrnaunisenldaneiiiiug uem Wsedn weud 4adu driia lndassguuuunisldtnevesd 2013

A1919% 29 nsldTrevesninnuuazyasuLe

Employee

. 2.751.795.647 1,750,517,033 3,526.892,562 4,195,598,510
Spending
viaer Biployes 816,829,257 519,614,721 1,046.905,148 1,245.400,478
Spending
EmpleyEs 2.440,886,982 1,578,573,007 3,114,891,489 3,684.183,575
Spending
Y o [ lieyEs 724,540,684 468,575,716 924,608,810 1,093,594,626
Spending
e 2.100,014,864 1,388,217,129 2.641,885.330 2.972,512,612
Spending
Ui O EpLOES 623,357,909 412,071,429 784,204,028 882,345 777
Spending
e 1,549 271,733 1,010,265,809 1,968,082,225 1,887,006,907
Spending
Vi@ Eiployas 459,878,073 299,882,250 584,195,684 560,129,693

Spending
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Employee

. 1,757,434,819 1,125,906,731 2,253,867,670 2,360,889,192
Spending

VA of Employee

: 521,668,162 334,208,523 669,026,807 700,794,540
Spending

UNUATNT 36 wansENUIATEgNYdaLlasvasanamnTsulud

Induced Impact

million THB
14,000
12,224.8

12,000 10,818.5
10,000 9,102.6

8,000 7 49_8 1

6,414.6
6,000 . .
4,000 : . 3,628.8
2,225.7 1,904.9 2,703.0 ] [ ]
.
0
2009 2010 2011 2012 2013
B Meeting Incentive Convention mExhibition
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7. NANTENUNLATEFNALALTI

HansynunAsygialaeTlul 2013 (fdwlunsiiuGDP) egfl 90.8 Wuduum eAnidu 0.7% 199GDP

Uszwdlne msduaduanamamnssuludinisnszaediiudueg i dansdnuseguunna@idudiuninisduady

HANSENU  MaAsygivvesgeamnssuludinigaegi 31% esnnislidnevesidnsiud s

a ¢ a ey = =
PMNNTIATIEIRANTENUMMAATEFAITERRa N TsuludY 2013 aun1sidsuudasvesgaamnssuluefia
FIanTENUNBATYgRalaesIvedgnamnssuludl 2015 egiuszuna 113.5 Wuduum WisuiieuiuiiiavGDP

vosUseinalngl 2015 s1eldvesgnamnssulud agi 0.84%

S ¢ o 1 oa
13799 30 NaﬂixWUIﬂEJi'JﬁJ‘UaQQﬁ']WﬂTJﬁJl&I‘U ("U']ﬂﬂ'ﬁiﬂlﬂ']ﬂ%ﬁ%%ﬁﬂ’]l;w&)

Expenditure 45,862,243,061 36,711,752,475 53,163,382,967 42,506,459,939
Value Added 25,205,037,658 17,592,587,281 28,464,477,935 19,499,145,774
v
Expenditure 57,303,946,052 45,870,592,952 66,426,572,844 53,110,962,845
Value Added 31,526,009,329 22,004,492,843 35,602,858,805 24,389,182,034
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A1919% 31 wansEnuAsegnalaesiu (Mreliiiia GDP)

I

2013 Meeting Incentive Convention Exhibition Total
Dlre(,tt GI_DP 17,811,242,223 13,370,206,541 20,144,264,038 14,657,964,322 65,983,677,124
contribution
LGN 0l 6,576,966,178 3,702,766,019 7,273,308,749 3,595,780,975 21,148,821,920
contribution
'”duc?d C?DP 816,829,257 519,614,721 1,046,905,148 1,245,400,478 3,628,749,603
contribution

Total 25,205,037,658 17,592,587,281 28,464,477,935 19,499,145,774 90,761,248,648

v

Meeting Incentive Convention Exhibition

Ll rectt GI_DP 22,277,982,525 16,723,214,695 25,196,084,394 18,333,919,045 82,531,200,659
contribution

Ineliraet €121 8,226,351,410 4,631,353,368 9,097,324,217 4,497,538,393 26,452,567,387
contribution

Teiee (Elp 1,021,675,394 649,924,779 1,309,450,194 1,557,724,595 4,538,774,962
contribution

Total 31,526,009,329 22,004,492,843 35,602,858,805 24,389,182,034 113,522,543,008

PNIPNUFNINITBTILILaZNITLAUNILAN ﬂ'ﬁViENLﬁEJ’J"UEN‘USELV]?]VLVIEJaG]LidJu 17% 283GDPluT2013

Hansynunmuavesgaamnssuludlul 2013 agiusunn 0.7% veIGDP dwugnavnssuludddiunumdglu

gRaNIIUMIVeuEIduReIfunNTINveIATYgRalny

©Frost & Sullivan 2015 59



FROST & SULLIVAN

uNuANi 37 msduaiuvasanavinssuludlugasvnssunisvieaiian

MICE Contribution in Travel & Tourism Industry

Travel & Tourism MICE Industry:

Industry: 4.0%

17% contribution

contribution of of Travel & Tourjsm

overall Thaila Industry (2013 Incentive (19%)

GDP (2013)

Convention (31%)

L%

msldneriomunlud 2013 egfl 42.6 Wuduum wuisdunsdaussguuiund 30%vein1sldanevianun

AULIMENIInUTEYN 26% nsldineiamunvetanamnssuludinisasaiulandadetegn 11.78% At 2009

0492013

IINMTAATIRINANTENUNIBATEFRIVOERamNssuludd 2013 sunisidsuutasvesgramnsuluedin
FIHanTENUMBATYgRalagsImvetgnamnssulugy 2015 sgfivseunas 113.5 fuduum wWisuiilsuiuduay GDP

vossemelngl 2015 selavesgnamnssulud ogil 0.84%
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719199 32 wansENUATYgRaneNal 2013 (1nMsldane)

Summary Meeting Incentive Convention Exhibition Total

Direct Spending 24,364,577,897 24,416,276,517 28,891,334,556 27,886,852,557 105,559,041,527
Indirect
) 18,745,869,517 10,544,958,925 20,745,155,849 10,424,008,872 60,459,993,164
Spending
Induced
) 2,751,795,647 1,750,517,033 3,526,892,562 4,195,598,510 12,224,803,752
Spending
Total 45,862,243,061 36,711,752,475 53,163,382,967 42,506,459,939 178,243,838,443

Summary Meeting Incentive Convention Exhibition

Direct Spending 30,443,047,793 30,507,644,174 36,099,138,775 34,844,058,813 131,893,889,554
Indirect
_ 23,422,585,199 13,175,713,115 25,920,653,075 13,024,588,467 75,543,539,856
Spending
Induced
) 3,438,313,061 2,187,235,663 4,406,780,995 5,242,315,566 15,274,645,284
Spending
Total 57,303,946,052 45,870,592,952 66,426,572,844 53,110,962,845 222,712,074,695

geamnssuludvasssmalvgliuansdiiuissnsnisesyiviafiulunsmasnun widnesiivgnisalaag
Wiasunenisidles anamnssuludvestsumdlvediinisasyivlafnluwdvesnisduasy GDP 91nn157gnaIvngsy

o

ludfidnsmsasaivlnadedeUori 11.80% Al 2009 f1 2013
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WRUNTNTT 38 HANTVUNNALATHFNANINUAIVBIAFIMNTTNIUD

Total Economic Impact of MICE in Thailand (2009-2013)

million THB

200,000

178.2 bil.
180,000

160,000
140,000
120,000

159.9 bil.

138.1 bil.

114.1 bil.

1035.9 bil.

100,000
80,000
60,000
40,000
20,000
0
2009 2010 2011 2012 2013
® Meeting Incentive = Convention mExhibition
v
Total Economic Impact of MICE in Thailand
million THB
250,000 Spending
222.7 bil.
200,000
150000 Spending VA
114.1 bil. 113.5 bil.
100,000 —
VA
58.0 bil.

0000 g '*
. B s

2009 2015E

m Meeting Incentive mConvention mExhibition
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wimsimwgnamnssuluduesusaviiomseusemeazuandeiu widlawSeufisuiudewmsaussinady

Wi Feunn wisgosnawan Yssmalnetudiamnsaiauuazvansgnamnssuludliulasnduetiann

wRUNA 39 MaUTeuiieuanamnssulud

Comparison with Global Benchmarks
Singapore MICE Industry — 1.06%%
0.84% South Korea MICE Industry — 0.8% 2

1) Singapore TourismBoard
2) KBFinancial Groupresearch report

Hong Kong Exhibition Industry — 2.0%
of GDPY)

UK Exhibition Industry — 0.4% of GDP?
1) HKTCDreport

2) Oxford Economics—Economiclmpactof
UK Exhibition Industry

Exhibition,
0.18%

Vienna Convention (Conference)

Convention, Industry — 1.14% of GDPY

0.26%

1) Sustainable Developmentreport, UN

UK Meeting Industry — 2.4% of GDPY
US Meeting Industry — 3.18% of GDP?2
Singapore Meeting Industry — 0.59% of
GDP?

Meeting,
0.23%

1) Meeting Professionals International report
2) Singapore TourismBoard

2015 Thailand MICE GDP contribution

Source: Thailand national 2015 GDP data is based on NESDB Thailand database— Quarterly Gross Domestic Product Chain Volume Measures
2Q4/2015, Frost & Sullivan analysis
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8. fpuiuiuvasgaamnssuluduszmalneg

8.1 N1531997U

WHUATNT 40 wansENUYRsaRsUnIEladdanT T
Employment

2 Employees due to EQs = EQ remuneration/ (average monthly salary*x 12)

*General employee workersalary in 2013 — sourcedfrom national statistics office

Employees due to EOs (PCO, PEO, DMC)
Employees due to Delegate Spending

Z[delegate spending breakdown x VA multiplier (per each spending category)] x wage & salary ratio*/ (average monthly
salary*x 12)

* Wage & salary to Value Added ratio — sourced from input-outputtable

** General employee workersalary in 2013— sourced from national statistics office

Employees due to Vendors (venues/hotels, BSC, logistics)

ﬁ Employees due to vendors = vendorremuneration/ (average monthly salary*x 12)

Direct

Indirect

*General employee workersalary in 2013 — sourcedfrom national statistics office

Induced Employees due to Employee Spending

Zlemployee spending breakdown x VA multiplier (per each spending categery)] x wage & salary ratio*/ (average monthly
salary**x 12)

* Wage & salary to Value Added ratio — sourced from input-cutputtable

** General employee worker salary in 2013— sourced from national statistics office

eI sdnnuiiatulesaramnssuludinisauin daeluil

- m3denu wdadu mense medeuuarsaiies Tnen1sdrsnuninse de Srwsuntnauvesdianulug
wazn15LET8 vl dTINNY M1T919UNTRYN AR TIWIUNTNUVDIFINTIMUBUAZUTANT LU anun
Tsausu glviusnisanuys waeliuinisauladaind nsdnenusieiiies Ao Iutundnauiiinainnisidang

yasninauludg

- FIUIUNITIUY AMUININERULA DUl LUYRINENI LB IUTE WAL NENF TN UAD AWK R agiﬁ

14,750 un/\dou vi50 176,994 U/l
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o

- AmeuwnureInnuluduariIndvmiieuazuinis gnarwadunis@nwneunthil Fuinainnislddne
vosfllimnuuazmsliiigveminnuimwnlagyariiurewnduA LT MazRusoY 31n0159 1/O I

2010

nsdnuiiinangaavnssulud Aalddwielull :

= ¢ v
M13719N 33 Nﬁﬂ‘ié‘ﬁ‘Vl'U7]aQqﬂﬁqiﬂﬂi‘iu1§.|50ﬂaﬂ'ﬁﬁ]’l\3\ﬂu

I N NS T N

Employment 112,064 jobs 43,127 jobs 9,236 jobs 164,427 jobs

a ¢ v '
A13719% 34 Nanix‘mmjaaqmaWinsssﬂ,wmamsmammmaxﬂmﬂw

Meeting 25,047 13,376 2,356 40,779
Incentive 24,883 6,857 1,307 33,047
Convention 29,977 13,990 2,768 46,735
Exhibition 32,155 8,906 2,804 43,865
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8.2 ¥ (UAuAAa)

9

a o =
WNUNTINNT 41 Nﬁﬂi%‘ﬂﬂ"uaﬁqﬂﬁ’Wiﬂii@J‘lﬁJ"Uﬂaﬂ’]‘lﬂ

Tax

2 Total Profit of EOs (PCO, PEQ, DMC) x Effective Corporate Tax rate |

Tax generated by EOs (PCO, PEO, DMC)

Direct Tax generated by Delegate Spending

ﬁ Z[delegate spending breakdown x operating surplus ratio (per each spending category)] x Effective Corporate Tax rate |

Indirect Tax generated by Vendors

Induced

AEMAnINAAnssulug SnnsAtun fedl

ﬁ Total Profit of vendors (venue / hotel, BSC, logistics companies) x Effective Corporate Tax rate |

Tax generated by Employee Spending

ﬁ 2[delegate spending breakdown x operating surplus ratio (per each spending category)] x Effective Corporate Tax rate |

¥
=1

- Wuweniudaeren1sdeny wiadunnss medeu wazdeilles MEnnsanaingdaeulug (PCO

PEO DMOQ) uagn1s1991e9ldn39au 21899881910 §3ndmvinguazuinig medeiiewnainnisld

Ievasnnauludg

Yaa

N a a 1l
- ANUIYINUIINNTUATINING ﬂ?‘iﬂLﬁﬂﬂUﬁUﬂﬂ@LﬂﬁS@g% 20%

a
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= ¢ =
M19199 35 Naﬂizlema\iqﬂanﬂiiﬁJ‘luq}ﬂaﬂqﬁ

T ————

7,234,706,073 2,727,166,697 405,783,669 10,367,656,440

= ¢ o a ¢
AN 36 Nan‘sxwumaaqmawnsau‘luwammmaxﬂixmmmqinﬂu%

Meeting 1,551,518,241 840,913,310 103,621,336 2,496,052,887
Incentive 1,490,770,896 386,380,030 57,426,566 1,934,577,493
Convention 1,906,765,985 824,267,653 121,482,243 2,852,515,881
Exhibition 2,285,650,951 675,605,702 123,253,523 3,084,510,176
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9. un&gu

9.1 WANTENUNIGLATYFNA
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nsfnwasell dnsiiususudeyaninnnisdunivaliugnd dausaulugaamnssy msvidsianidnau
ludnnsneulall Jayanfonll deyavinnsfnwinsinauaiaaUu. wagadfn1a99Inn1esguna wu d1inauada

U

WAIYF LagnIURINIGIAINITA

nsldmsamsndniasnandny 2010 eUsslunanssnuniuasygiavesgnamnssulud dnuyaris

ihnndrinnuaiaiianfvazdtdinanuanenssuNsRRuINSATYRIardIRLLTaIA

PInNsAATNGY kaznTinsigeannssuludvesssmalng uansliiiuiigeainnssuludasdaady

o

wiswgnavesineeslitedfiy

o AlgIeNIUN
- Alnenausvesnanssuludegi 178.2 wuduum Tud 2013 wazaninagsindudy 222.7 Wudu

Y

un 1wl 2015 (Useunaunnsal)

® n1sdaE3u GDP
- nansynulngsamvesianssulud egiiuszann 90.8 Wuduum Ay 0.79% vesGDP Tud 2013 uas
maasdivtudu 113.5 fudiuum Wl 2015 Uszanunisal)
- msatduayuvesianssuludlassude GDPuasUsznalny Wisduain 0.6% ves GDP lud 2009 T

0.849% 1ud 2015

1 3 a <
o duseguasgsnalud
- MydsasuaInduRgesgsivlud dnsnssatedaiuduegned
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A1919% 37 N1sAIANTITAINANTENUMMLATEgNa (31nAnTdane) Tul 2015

As % of
Summary Meeting Incentive Convention Exhibition Total Total
Spending

SpDeILii?Lg 30,443,047,793 30,507,644,174 36,099,138,775 34,844,058,813131,893,889,554 59%
Indirect

o 23,422,585,19913,175,713,115 25,920,653,075 13,024,588,467 75,543,539,856 34%
Induced

i 3,438,313,061 2,187,235,663 4,406,780,995 5,242,315,566 15,274,645,284 4%

Total 57,303,946,052 45,870,592,952 66,426,572,844 53,110,962,845222,712,074,695 100%

As % of
Total 26% 20% 30% 24% 100%
Spending

A15199 38 ﬂ']iﬂ’lﬂﬂ’l‘éﬂjﬁdaﬂi%%UVH\‘iLﬂiﬁﬁﬁﬂ (i]']ﬂ%aﬂ"]l(ﬁ&l) Tud 2015

As % of
Summary Meeting Incentive Convention Exhibition Total Total
VA

Direct VA 22,277,982,52516,723,214,695 25,196,084,394 18,333,919,045 82,531,200,659  73%

'”‘\’;f‘:t 8,226,351,410 4,631,353,368 9,097,324,217 4,497,538,393 26,452,567,387  23%
Induced
VA 1,021,675,394 649,924,779 1,309,450,194 1557,724,595 4,538,774,962 4%

Total 31,526,009,329 22,004,492,843 35,602,858,805 24,389,182,034 113,522,543,008 100%
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As % of

0 9 0 0 0
Total VA 28% 19% 31% 22% 100%

WRUN 42 MaUBBuLUasvaINansznUlagsImIaATEgRa lug1efikuun

Total Economic Impact of MICE in Thailand

million THB
250,000 Spnnding
222.7 bil.
200,000
150,000 ‘ ‘
’ Spending VA
114.1 bil. 113.5 hil.
100,000 —
- g
58.0 bil.
50,000 - . ——
: B == I I
2009 2015E

m Meeting =Incentive mConvention ®Exhibition

9.2 ANUFIAYVDIRRa1MNTTUlUS
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nNsdTIEnddsulugeamvnsy uenmiladnuadseleviniuasugiadeinsugiavesuseimeu
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WRUNNT 43 AuEIAgyUasanamnTIHludg

Level of Agreement

= MICE activities lead to knowledge creation and
knowledge transfer 4-4’ 5.0

= MICE activities increase sharing of cross-industry
skills and ideas 4-0:’ 5.0

= MICE activities create international awareness of 3 9
Thailand firms «J/ 5.0

= MICE activities create networking opportunities 4 5
and business connection for Thai people -J/ 5.0

= MICE activities enhance branding of Thailand as 4 1
the business hub . 1/5.0

= MICE activities strengthen Thailand as a regional
o 4.0/5.0

= MICE activities lead to SME development in 4 1
Thailand (through vendor programs) . 1/5.0

= MICE activities create training opportunities for 4 1
Thai talent (e.g. Internships, on-the-job training) - 1/5.0

= MICE activities enhance Thailand’s position as the 4 6
tourism hub O/ 5.0

LU

9.3 anuvimeunazleniavasanavnssuludussmealneg

9.3.1 AUIINY

@ v Y

wifgnanunssuludaziinsasaiulaiiudanss usfdeandgiuanuimeunegdiseddasunmsuiley

Y

e apudliifisanaazanuivaniusndusedseuunisvudaingu
o auswieszning nedg uaz nMeenau WWudwndu

o guassAmuM¥IussU Jadurnudesnisvesgaamngsulud
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WRUAT 44 AaTicnevasgaavinssuluduasUssmalng

= Not enough venue » Integration/cooperation » Language barriers
= Venues need better between government = Required more skilled
transportation system sector and private sector labors

(e.g. BTS link to BITEC)

Recommendatjgr

= Government investment or = Thailand should have one * Manpower development
incentive policy for venue stop service to provide all plan for MICE industry
development is required support to all related (e.g. training, certificates)
activities
= Venue development plan » Language (English)
with proper transportation = TCEB should be more education curriculum
system is required active to coordinate with

all related parties.

9.3.2 Tan1d

UszinAlneiinineinsnisvieaiieifigauauysal 1Amaglamansia wazdunue Mavdielignamnssuludiasayivle

Tula

urunwil 45 Tanavasgnavnssuludvasusemalng

Geographical Location Infrastructure

= Centre of ASEAN = Unique cultural heritage = Compared to competitor
= One of the center of Asia’s with good hospitality countries including
transportation hub » World-class MICE venues Singapore or Malaysia,

cost of traveling is low

= Continuous investment on infrastructure especially on transportation system for MICE delegates

= As China and other emerging countries including Vietham and Myanmar is growing as a MICE
destination, Thailand should start positioning itself as the creative or value added event destination

= |ncrease in manpower cost can slow down industry growth: Thailand requires to invest more on
human resource development and start focusing on high value services (no price competition)
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Frost & Sullivan, a global growth consulting company, has been partnering with clients to
support the development of innovative strategies for more than 50 years from more than 30
offices on six continents. The company's industry expertise integrates growth consulting,
growth partnership services, and corporate management training to identify and develop
opportunities.

Frost & Sullivan serves an extensive clientele that includes Global 1000 companies, emerging
companies, and the investment community by providing comprehensive industry coverage that
reflects a unique global perspective and combines on-going analysis of markets, technologies,
econometrics, and demographics.

www.frost.com



