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About UNWTO

« Promotion of responsible, sustainable and universally
accessible tourism

e Tourism as leisure vs. tourism as business
« Mainstreaming tourism in the global agenda

 Int'l hub for tourism know-how, policy making, competitiveness,
tourism trends & statistics
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Why Tourism matters?
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Where tourists go most?
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Disabillity: Facts & Figures

1 bio people - 15% of the world population living with disability

« Constantly growing due to population ageing and other factors

« Strong associations, civil society orgs. and business groups

« 1/3 of us to have specific access requirements, sooner or later

* Need for Universal Design put into practice for the benefit of all
both within the tourism/MICE sectors
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Tourism/MICE & People with Disability

« Lack of inclusion

« Serious impediments in travel, leisure and tourism

 Low satisfaction rate

« Lack of info on products and services/ accessible formats
« Scarce knowledge & staff training at all levels

 Wrong perception that accessibility is a huge investment

* No integration of accessibility into the overall tourism offer
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Global Code of Ethics for Tourism
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Translated into 43 languages
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UNWTO on Universal Accessibility

 Not only a human right issue also a business opportunity
A transversal element of any tourism policy & strategy

« Contributes to extended seasons

« Benefits the whole society

« Dependent on removing mental barriers

« Political will, business strategies, constant innovation & direct

involvement of DPOs




UNWTO Recommendations

2013-UNWTO Recommendations on Accessible Tourism for All

2015-UNWTO Recommendations on Accessible Info. in Tourism

o Accessible Tourism
Fundacion ONCE

Removing barriers for a better quality of |
Ilfe for ALL ndatlons
Underpinning elements: Universal

Design & adequate staff training

' UNWTO
Recommendations
on Accessible
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UNWTO technical Manuals

Aimed at destinations/tourism industry to:
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» Appreciate its economic advantages
» Asses accessiblity level with indicators

» Learn how to implement accessibility
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Accessible Tourism Value Chain
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MICE and Accessibility: Current challenges

* Increasing number of MICE stakeholders to meet a major
market demand

 Quality standards and logistics planning often exclude
accessibility measures

« Appreciate that accessibility is about overall service quality
and benefits everyone
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Selecting an accessible MICE venue

» Access. parking, spacious corridors and proper access ramps
« Adequate evacuation roots

 PBraille in the elevators & menus

_ _ Disabilit

* Light and easily opened doors Inclusive)al
_ Meetings

 Accessible bathrooms close to the conf. rooms An Oparational Guido

« Appropriate floor surface A .
« High quality audio system & subtitle service |
« Accessible ICT channels

« Connections with adapted vehicle & aid providers

* Registration & evaluation forms

« Trained staff and focal points
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Creating Policy Framework

« Key role of National Tourism Administrations & trade
associations (don't forget the DPQOs!)

* Planning and long-term plans vs. short-term solutions

» Leqgislation & standards: Eliminate barriers + apply Universal

Design

» Training and awareness-raising (staff, providers & clients)

> Labor inclusion
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Accessbhility strategies and MICE
Engage in strategic planning by:

» Advancing supply & demand research in MICE

» Develop plans for MICE destinations and products, innovation, ICT
and development of accessibility to enhance competitiveness

» Harness the potential of existing partners and attract new ones

» Adopting quality and bidding standards incl. accessibility

» Developing marketing and promotion channels and integrate them
into overall destination’s offer

» Implementing Corporate Social Responsibility actions- CSR
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Promotion of Good Practices

- Key to awareness-raising among  +@»“
MICE providers

e Instrumental in training to learn do’s
and don’ts

 Adding value to positive stories and
Inspiring decision makers and peers

« Enabling potential clients to identify  BECREEDLEL
their next MICE destination/venue :

" “Tourism for All -

. promoting universal

. : : accessibility”
ASEAN as a potential leader |

Y Accessible Tounsm Supply Chain
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Please visit our webiste:

http://ethics.unwto.orq

' Thank you

ethics@unwto.org


mailto:ethics@unwto.org
mailto:ethics@unwto.org
mailto:ethics@unwto.org
mailto:ethics@unwto.org
http://ethics.unwto.org/
mailto:ethics@unwto.org
mailto:ethics@unwto.org
mailto:ethics@unwto.org
mailto:ethics@unwto.org

