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o https://www.forbes.com/sites/pamdan-
ziger/2020/03/15/what-the-aftermath-of-the-
global-coronavirus-pandemic-will-mean-for-
luxury-brands/#b7c52f11e9f9

o https://startup-autobahn.com/news/light-after-
the-lockdown-the-new-definition-of-luxury/

o https://worldshoppingtourism.com/en/this-will-
be-the-luxury-behind-the-effects-of-the-coronavirus-
pandemic/

o https://www.mckinsey.com/industries/retail/
our-insights/a-perspective-for-the-luxury-goods-
industry-during-and-after-coronavirus

o https://www.bcg.com/publications/2020/new-
era-and-new-look-for-luxury




