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Hottest technologies right now 



What do they have in common? 

They bridge physical and digital divide. 



What else? 

They are all on your smartphones! 

2.4bn 
Global 

smartphone 

users 

44% 
Thailand’s 

smartphone 

penetration 

Source: eMarketer, 2017. 



Yes, you can 3D print with a phone 



Result: less physical-digital divide 
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Therefore, Marketing 4.0 



The evolution of Marketing 

Marketing 1.0 

Product-centric 

Marketing 2.0 

Customer-centric 

Marketing 3.0 

Human-centric 

Marketing 4.0 

High-tech for High-touch 



Remember Industry 4.0? 

! 



The Big Question 

What does it mean for 

MICE 

and Thailand 



MICE 

connection 

What do we love about a MICE event? 

hospitality 

inspiration convenience 



Tech-Enabled MICE 
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#1 Human-Centric Marketing 

Social Listening at Marriott 



#2 Content Marketing 

Content Channel at SXSW, Austin 



#3 Omnichannel Marketing 

Online-Offline Experience at C2, Montreal 



#4 Engagement Marketing 

Gamification App at SecureWorld 



The four building blocks 
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Connect with me on LinkedIn 

www.linkedin.com/in/iwansetiawan/ 


